7 Y/f 


£)  I0O"  «'/V  ' ^ / II 


U.  S.  ARMY 


-ays. 

A 


RECRUITING 

SERVICE 


November  1959 


ARMY 


JOURNAL  OF  THE  UNITED  STATES  ARMY 


ukee  USARMS  Draws  Capacity  C 
At  Wisconsin  State  Fair 


A record-breaking  attendance  of  700,000 
and  exceptional  assistance  from  local  mili- 
tary units  helped  Milwaukee  USARMS 
recruiters  chalk  up  a really  big  publicity 
success  at  the  108th  Wisconsin  State  Fair 
held  at  West  Allis  just  outside  Milwaukee. 
The  USARMS  commander  is  Capt  Donald 
A.  Mundt  and  the  USARMS  publicity 
officer  is  Lt  Julius  Horvath. 

Three  large  indoor  Army  exhibits,  three 
Army  bands,  and  the  largest  display  of 
Army  missiles  and  combat  equipment 
ever  assembled  in  the  area  drew  capacity 
crowds.  With  Ordnance  technicians  on 
hand  to  explain  the  intricacies  of  newly 
developed  missiles  and  tanks,  and  recruit- 
ers manning  an  information  booth  to  talk 
about  various  enlistment  openings,  the 
Army  exhibit  area  was  a hub  of  activities. 

Among  the  missiles  displayed  were  the 
Corporal,  Little  John,  Lacrosse,  Nike-Ajax, 
Nike-Hercules.  and  Taios.  All  heavy  equip- 
ment other  than  missiles  came  from  the 


local  National  Guard  and  Reserve  Armor- 
ies. The  Army  helicopter  and  reconnais- 
sance plane  were  the  only  aircraft  at  the 
Fair. 

The  three  indoor  exhibits  were  the  Ord- 
nance Standardization  Exhibit  from  De- 
troit Arsenal,  the  “This  Is  Your  Army” 
exhibit  from  the  U.  S.  Army  Exhibit  Unit, 
Cameron  Station,  Alexandria,  Virginia, 
and  the  exhibit  of  Signal  Corps  develop- 
ments. 

To  publicize  the  Women’s  Army  Corps, 
SFC  Margaret  Carleton,  WAC  counselor 
at  the  USARMS,  appeared  as  announcer 
for  the  Fifth  U.  S.  Army  Band. 

News  coverage  was  extensive.  The  Fair’s 
publicity  center  wrote  releases  to  286 
newspapers,  eight  TV  stations,  and  36 
radio  stations,  Publicity  blanketed  the 
State  of  Wisconsin,  and  extended  into 
Minnesota,  Iowa,  Illinois,  and  Indiana. 
Army  personnel  were  scheduled  on  TV 
and  radio  to  explain  equipment  on  dis- 
play at  the  Fair  and  the  Fifth  U.  S.  Army 


Band  and  the  32d  Infantry  Division  Band 
concerts  were  telecast  directly  from  the 
Fairgrounds. 

The  U.  S.  Army  Exhibit  Unit  mailed 
explanatory  material,  news  releases,  re- 
corded spot  announcements  and  live  spots 
on  “This  Is  The  Army”  to  all  newspapers, 
radio  and  television  stations  within  a radi- 
us of  200  miles  of  Milwaukee. 

In  addition  to  general  publicity  for  the 
Army,  recruiters  manning  the  information 
booth  gave  out  thousands  of  pieces  of 
recruiting  literature,  each  one  listing  the 
locations  of  recruiting  stations  in  the  area. 

Mr.  Vernon  G.  Wendland,  business 
manager  of  the  Wisconsin  State  Fair,  an- 
nounced to  a large  audience,  "It  was  the 
greatest  parade  of  Army  bands  and  equip- 
ment in  the  history  of  the  Wisconsin  State 
Fair.”  - And  he  added,  “We  are  looking 
forward  to  next  year’s  Fair  at  which  we 
hope  to  show  a complete  family  of  Army 
missiles.” 


"LISTENING  IN"  are  teen-age  visitors  at  "This  Is  The  Army"  exhibit 
at  the  Wisconsin  State  Fair. 


THE  DEPARTMENT  OF  DEFENSE'S  Standardization  Exhibit,  obtained  from 
Detroit  Arsenal,  fascinates  a youthful  fair-goer  with  its  motion  exhibits. 
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id  you  know? 

by  the  editor  . . . 


PSYCHOLOGICAL  WARFARE  is  the  modern 
term  for  what  ancient  commanders  and  other 
great  military  leaders  of  a few  centuries  ago, 
such  as  General  George  Washington,  practiced 
without  knowing  what  the  mystic  words 
meant. 

Read  a general  order  issued  by  General 
Washington  at  New  York  in  1776,  when  he 
realized  that  the  Continental  Congress  or  the 
individual  state  governments  did  not  have 
the  ability  to  provide  proper  uniforms  for  his 
troops.  His  thoughts  were  to  satisfy  his  troops 
and  at  the  same  time  conjure  fear  in  the  hearts 
of  the  enemy. 

“The  General  being  sensible  of  the  difficulty 
and  expense  of  providing  clothes  of  almost 
any  kind  for  the  troops,  feels  an  unwillingness 
to  recommend,  much  more  to  order  any  kind 
of  uniforms,  but  as  it  is  absolutely  necessary 
that  men  should  have  clothes  and  appear 
decent  and  fight,  he  earnestly  encourages  the 
use  of  hunting-shirts,  with  long  breeches 
made  of  the  same  cloth,  gaiter  fashion  about 
the  legs,  to  all  those  yet  unprovided. 

“No  dress  can  be  cheaper  or  more  con- 
venient in  warm  weather,  and  warm  in  cool 
weather,  by  putting  on  under-clothes,  which 
will  not  change  the  outward  dress,  winter  or 
summer.  Besides,  it  is  a dress  justly  supposed 
to  carry  no  small  terror  to  the  enemy,  who 
think  every  such  person  a complete  marks- 
man.” 

The  rifle  had  been  known  in  Europe 
many  years  before  the  Revolution  and  the 
British  knew  the  Americans  could  use  it 
effectively.  American  prisoners  captured  were 
often  sent  to  England  to  demonstrate  how 
deadly  an  enemy  they  were  with  a rifle,  and 
these,  showing  their  skill,  wrought  constant 
fear  in  the  hearts  of  the  well-drilled  British 
Regulars. 

Actually,  American  sharpshooters  were  not 
so  fond  of  the  rifle,  it  being  hard  to  load,  and 
their  principal  arm  was  the  flintlock  musket. 
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Early  Discharge 
For  Immediate  Reenlistment 

Under  a recent  ruling  made  by  the  De- 
partment of  the  Army,  selected  Regular 
Army  personnel  now  serving  on  their  first 
enlistments  may  be  separated  upon  com- 
pletion of  at  least  two-thirds  of  the  period 
for  which  they  were  enlisted. 

This  rfieans  that  an  individual  serving 
on  his  or  her  first  three-year  enlistment 
can  be  separated  after  completion  of  two 
years’  service  for  the  purpose  of  immediate 
reenlistment. 

The  details  of  this  program  are  con- 
tained in  Department  of  the  Army  Mes- 
sage 437535,  dated  September  21,  1959. 

Individuals  meeting  the  required  pre- 
requisites may  he  reenlisted  for  their  own 
vacancies  or  for  any  other  options  for 
which  qualified.  Commanders  should  use 
this  authority  to  award  recognition  to  those 
individuals  who  have  demonstrated  their 
value  to  the  Service  and  a desire  to  get 
ahead.  The  purpose  of  this  program  is  to 
insure  a larger  retainability  of  deserving 
individuals. 

This  valuable  tool  should  be  exploited 
to  the  fullest  by  commanders  and  career 
counselors. 


Is  Everybody  Happy? 

A service  newspaper  recently  remarked, 
“In  case  you  find  any  mistakes  in  this 
paper,  please  remember  that  they  were 
put  there  for  a purpose.  We  try  to  get 
something  in  the  paper  for  everybody, 
and  some  people  are  always  looking  for 
mistakes.” 

So  mote  it  be. 


Selective  Service  Obligations 

The  November  issue  of  the  Army  Infor- 
mation Digest  carries  an  article  entitled 
“Selective  Service  Obligations,”  written 
by  Lt  General  Lewis  B.  Hershey,  USA- 
Ret.,  director  of  the  Selective  Service  Sys- 
tem. 

This  is  an  informative  article  and  should 
be  read  by  each  Army  recruiter.  The  mag- 
azine may  he  used  as  a ready  reference 
in  answering  many  questions  posed  by 
young  men. 

As  a matter  of  public  relations,  some 
Army  recruiters  may  wish  to  deliver  a 
copy  of  this  issue  of  the  publication  to 
their  Selective  Service  Board.  More  copies 
may  be  obtained  from  the  Editor,  Army 
Information  Digest,  Cameron  Station, 
Alexandria,  Virginia. 


SPECIAL  NOTICE! 


The  Secret  of  Getting  Ahead 

A pro  rata  shipment  of  the  booklet  “The 
Secret  of  Getting  Ahead”  will  be  distrib- 
uted to  the  Recruiting  Service  this  month. 
There  will  be  NO  orders  honored  for  this 
booklet  after  this  distribution  is  made. 
However,  there  will  be  a larger  pro  rata 
shipment  in  January  for  the  SPRING 
HIGH  SCHOOL  CAMPAIGN. 

Recruiters  are  reminded  that  this  ex- 
pensive booklet  is  not  intended  for  mass 
distribution  but  should  be  handed  out 
selectively  to  interested  prospects  and  in- 
fluential adults. 


For  Safety’s  Sake 

An  additional  525  students  are  expected 
to  attend  a new  Guided  Missile  and  Spe- 
cial Weapons  safety  course  at  the  Army 
Ordnance  Guided  Missile  School,  Hunts- 
ville, Alabama,  this  year. 

The  course  will  teach  proper  Ordnance 
procedures  for  installing,  transporting  and 
keeping  special  warheads  and  propellents 
for  missiles  in  constant  readiness. 

Addition  of  the  new  course  will  boost 
the  number  of  graduates  to  over  5,000 
this  fiscal  year. 


WHEN  CHANGING  ADDRESS,  please 
give  us  both  your  OLD  and  NEW  ad- 
dresses. If  you  wish  to  discontinue  receiv- 
ing publication  or  wish  to  increase  or  de- 
crease number  received,  make  your  re- 
quest to  address  shown  in  Flag  on  this 
page. 


Relative  Standings 
Reenlistment  Competition 
July  1— -August  31,  1959 


ZT  Armies  and  MDW 

1  Second  Army 

2  Sixth  Army 

3  Third  Army 

4  Fifth  Army 

5 —  Fourth  Army 

6 —  M.D.W. 

7 —  First  Army 

Technical  Services 
Corps 

1 —  Quartermaster 

2 —  Chemical 

3 —  Signal 

4 —  Medical 

5 —  Transportation 

6 —  Engineer 

7 —  Ordnance 


Standardized  Immediate 
Reenlistment  Rate 

32.2 

32.0 

29.8 

29.0 

28.3 
28.3 

27.8 

Standardized  Immediate 
Reenlistment  Rate 

41.8 
32.5 

28.9 

28.7 

27.7 

27.0 

25.0 
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Recruiting 


Blackshear  Day— 1959 

Successful  Celebration  for  Georgia  and  Recruiting  Service 


Approximately  15,000  South  Georgia 
citizens  gathered  to  celebrate  the  100th 
birthday  of  the  South’s  largest  tobacco 
market  — Blackshear,  Georgia.  This,  a 
carefully  planned  and  highly  successful 
festival,  was  promoted  by  the  Junior 
Chamber  of  Commerce,  Mr.  W.  G.  Lam- 
kin,  president,  and  the  Rotary  Club,  Mr. 
W.  G.  Brown,  president. 

MSgt  Ray  Kelly,  another  of  the  pub- 
licity-conscious recruiters  of  the  Jackson- 
ville USARMS,  eyeing  his  chance  to  make 
himself  really  known  throughout  South 
Georgia  (his  area  of  recruiting  responsi- 
bility), volunteered  his  services  through 
Mr.  Steve  Nimmer,  chairman  of  the  day’s 
festivities,  and  the  Army  moved  in  with 
troops,  vehicles  and  equipment  to  establish 
a firm  hold  on  the  hearts  and  interests  of 
the  people  of  South  Georgia.  As  it  all 
turned  out,  this  was  the  liveliest  day  in 
the  100  years  of  Blackshear. 

Fort  Stewart  Helps  Recruiters 

Through  the  cooperation  of  the  Com- 
manding General  and  Public  Information 
Officer  at  nearby  Fort  Stewart,  Sergeant 
Kelly  arranged  for  nine  displays  to  be  on 
hand  for  interested  viewers.  To  mention 
a few  of  these  outstanding  exhibits,  there 
was  an  attractive  public  information  booth 
set  up  by  Mr.  Arthur  P.  Morgan  of  the 
Fort  Stewart  Public  Information  Office, 
a machine  shop  on  wheels  furnished  by 
the  169th  Engineer  Battalion  (Construc- 


tion), a mobile  operating  room  displayed 
by  the  Station  Hospital  Unit  and  a remote 
controlled  aircraft  target  (RCAT)  which 
attracted  widespread  attention  among  the 
thousands  of  South  Georgians  viewing  the 
displays. 

The  Fort  Stewart  Honor  Guard  was  on 
hand  to  lead  the  parade  which  was  viewed 
by  thousands  of  citizens  of  the  “Peach 
State”  as  it  passed  through  downtown 
Blackshear. 

Progress  Exhibit  Bus 

Third  U.  S.  Army  Recruiting  District, 
commanded  by  Col  Parker  S.  Day,  sent 
its  Progress  Exhibit  Bus.  Supporting  the 
Army’s  slogan  “Earn  While  You  Learn,” 
this  bus  features  a silver  dollar  which 
literally  floats  before  the  eyes  of  viewers 
as  they  enter  the  bus.  Also  on  display 
in  this  unit  is  a model  of  the  Explorer  I 
satellite.  Other  interesting  displays  depict 
jobs  and  opportunities  available  in  the 
U.  S.  Army. 

Luncheon  and  Beauty  Contests 

The  Blackshear  Rotary  Club  treated  all 
military  personnel  participating  to  an  old- 
time  chicken  barbecue  dinner  as  its  thanks 
for  making  the  celebration  such  a tremen- 
dous success.  Many  local,  regional  and 
state  officials  were  on  hand  for  the  events 
including  Mr.  Phil  Campbell,  Georgia 
commissioner  of  agriculture. 

Down  South — “Where  there’s  a buggy, 


there’s  bound  to  be  a horse” — and  where 
there’s  a festival  there  must  be  a few 
southern  belles  parading  around.  In  this 
case,  they  were  “Georgia  Peaches”  and 
pretty  ones  at  that.  Two  beauty  contests 
were  held  in  connection  with  the  festival. 
The  first  was  a run-off  for  “Junior  Miss 
Pierce  County”  and  the  second  for  “Miss 
Pierce  County — 1959.”  Again  the  Army 
participated  with  Col  W.  L.  Strickland, 
executive  officer  at  Fort  Stewart  serving 
as  one  of  the  five  judges. 

Results  For  Recruiting  Service 

Sergeant  Kelly,  as  a result  of  his 
participation  in  this  event,  enlisted  two 
young  men  from  this  area  and  obtained 
a number  of  leads  which  he  plans  to  turn 
into  enlistments  at  a future  date.  News 
releases  throughout  Georgia  and  North 
Florida  connected  the  Army  Recruiting 
Service  with  Blackshear  Day — 1959,  thus 
serving  as  an  aid  to  recruiters  throughout 
this  entire  area. 

Maj  George  W.  Clark,  Jr.,  commander 
of  the  Jacksonville  USARMS,  advocates 
a strong  publicity  program  and  attributes 
the  Main  Station’s  success  to  participation 
in  events  such  as  Blackshear  Day.  Inci- 
dentally, over  the  past  three-year  period, 
the  Jacksonville  USARMS  boasts  of  achiev- 
ing over  100  percent  of  its  assigned  objec- 
tive. “No  event  of  a civic  nature  is  too 
small  for  cooperation  in  an  effective  public 
relations  program,”  says  Major  Clark. 


MSGT  RAY  KELLY,  Jacksonville  USARMS  recruiter,  explains  the  "Choose- 

It-Yourself"  program  to  prospect  Larry  Ellington  as  MSgt  Max  Fair  (left  LEADING  THE  PARADE  through  downtown  Blackshear  is  the  Fort  Stewart 

rear)  guides  viewers  through  the  Progress  Exhibit  Bus.  WAC  recruiter,  Sgt  Honor  Guard.  Many  of  these  young  men  are  lifetime  residents  of  South 

Alene  Weeks,  points  out  to  Amy  Lee  the  opportunities  for  interested  and  Georgia  and  they  participated  gladly  in  this  gala  event  which  was  viewed 

qualified  young  ladies.  by  thousands. 
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"Operation  Hometown"  in  New  York  City 


The  New  York  City  USARMS  captured 
the  imagination  and  attention  of  nine  mil- 
lion New  Yorkers  with  the  climax  of  its 
month-long  program  called  "Operation 
Hometown."’ 

The  special  enlistment  project  called 
for  a mass  enlistment  of  30  men  to  enlist 
for  service  in  the  U.  S.  Army  Air  Defense 
Command  Nike  bases  located  in  the  metro- 
politan area.  The  name  “Hometown”  was 
adopted  because  qualified  young  men  en- 
listing for  this  service  are  guaranteed 
initial  assignment  in  their  hometown  areas 
for  advanced  schooling  and  training  in 
the  guided  missile  field. 

“Operation  Hometown”  mushroomed  in- 
to spectacular  proportions  when  Mayor 
Robert  F.  Wagner’s  office  learned  of  the 
scheduled  enlistment  program.  The  result 
was  a meeting  between  Lt  Col  George  W. 
Hutchinson,  commanding  officer  of  the 
New  York  USARMS,  and  Mr.  Abe  Stark, 
president  of  the  City  Council  and  the 
Mayor’s  personal  representative  at  City 
Hall.  Colonel  Hutchinson  learned  of  the 
interest  City  Hall  had  in  the  projected 
enlistment  of  30  young  New  Yorkers  and 
a plan  evolved  to  have  the  men  enlist  at 
special  ceremonies  to  be  held  at  City  Hall. 
New  York  City  would  officially  “take  off  its 
hat”  to  these  future  missilemen  and  to 
the  U.  S.  Army  Air  Defense  Command. 
Also  present  at  the  meeting  were  Capt 
B.  W.  Taylor,  recruiting  operations  officer 
of  the  New  York  USARMS  and  ten  of 
the  RMS’s  recruiters,  who  were  briefed 
on  the  nig  day. 

U.  S.  Army  recruiters  spread  the  word 
about  “Operation  Hometown”  just  as  soon 
as  the  final  plans  for  “Hometown  Day” 
were  made.  At  the  same  time,  newspapers 


in  the  New  York  area  carried  details  of 
the  plan,  outlining  the  advantages  to  be 
found  in  this  special  enlistment  option. 
Radio  spot  announcements  were  broad- 
cast on  all  the  major  stations  in  the  New 
York  area.  “Operation  Hometown”  was 
under  way! 

The  success  of  the  program  appeared 
certain  when  20  men  signed  up  for  the 
program  within  three  days  of  the  first 
announcement.  It  became  obvious  that 
the  initial  30  openings  would  not  be  suf- 
ficient. The  limit  was  then  set  at  50. 

Two  weeks  before  “Hometown  Day,” 
Colonel  Hutchinson  was  informed  that 
John  H.  Harris,  the  showman  whose  Ice 
Capades  show  has  toured  the  world,  had 
heard  about  the  project  and  was  very 
eager  to  lend  his  assistance.  Within  a few 
days.  New  Yorkers  in  the  grasp  of  a 
super  heat  wave,  thought  they  were  see- 
ing a mirage  when  a miniature  ice  rink, 
16  feet  in  diameter,  was  erected  in  the 
center  of  Times  Square  by  enlisted  men 
from  the  New  York  USARMS.  The  usually 
blase  Times  Square  throngs  were  stopped 
in  their  tracks  by  the  lovely  young  girl 
who  stepped  up  to  the  ice  rink  and  began 
leaping  and  twirling.  Soon  a crowd  of 
5,000  had  encircled  the  rink.  What  they 
were  witnessing  was  a miniature  Ice  Ca- 
pades show,  performed  twice  a day,  for 
four  consecutive  days,  right  in  the  heart 
of  the  world’s  busiest  city. 

Not  only  did  the  stars  of  the  show  pose 
on  the  ice  for  the  hundreds  of  photog- 
raphers and  newsreel  men,  but  they  also 
performed  all  their  daring  feats  made 
twice  as  dangerous  on  the  postage  stamp 
size  ice  rink.  Among  the  great  ice  stars 
who  performed  were  lovely  Sandy  Culbert- 


son and  17-year  old  Lynn  Patsy  Finnegan. 
Also  on  hand  were  Bobby  Specht  and  Eric 
Waite,  the  famous  “amateur”  clown,  the 
Three  Bruises  and  the  delightful  “Old 
Smoothies.”  Between  acts,  “Hometown” 
was  explained  over  loud-speakers  to  the 
crowd.  NBC,  WPIX  and  ABC-TV  news 
programs  filed  the  show.  The  story  re- 
ceived fine  coverage  in  all  the  major  news- 
papers and,  as  a result,  "Hometown  Day” 
arrived  with  a total  of  60  young  men 
eager  to  enlist  for  the  "Planned  for  To- 
morrow career  in  guided  missiles.  A 
total  of  105  men  had  volunteered  for  the 
program  but  the  top  60  were  selected. 

The  enlistment  ceremonies  took  place 
on  the  plaza  in  front  of  City  Hall.  Parents 
and  friends  of  the  men  were  present  in 
the  audience.  Among  the  dignitaries  pres- 
ent were  Mr.  Abe  Stark,  president  of  the 
City  Council  acting  as  Mayor  Wagner’s 
special  representative;  Brig  Gen  Robert 
A.  Hewitt,  commanding  officer  of  the 
52d  Artillery  Brigade  (AD),  who  admin- 
istered the  Oath  of  Enlistment;  Lt  Col 
George  W.  Hutchinson,  commanding  offi- 
cer, New  York  USARMS;  and  Lt  Col 
Charles  Roberts,  commanding  officer  of 
the  23rd  Artillery  Group  (AD)  at  Fort 
Totten.  (The  60  missilemen  will  be  as- 
signed to  the  23rd  Group  following  their 
successful  completion  of  eight  weeks  of 
basic  training.) 

The  ceremonies  were  televised  over  NBC 
and  WPIX-TY  and  again  received  exten- 
sive coverage  in  the  major  newspapers. 

“Hometown”  was  an  unqualified  suc- 
cess and  New  York  was  given  the  oppor- 
tunity to  cheer  its  peacetime  modern  day 
minutemen. 


.lISASMy 


BRIG  GEN  ROBERT  A.  HEWITT,  commanding  general  of  the  52d  Artillery 
Brigade  (AD),  prepares  to  swear  in  60  new  enlistees  at  the  New  York 

City  Hall. 


SANDY  CULBERTSON,  star  of  the  Ice  Capades,  skates  gracefully  on  the 
miniature  ice  rink  erected  in  Times  Square  to  publicize  “Operation  Home- 
town." 
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Army  Recruiting  Week  in  Boston 


Following  closely  on  the  heels  of  a 
series  of  major  recruiting  campaigns  which 
encompassed  the  cities  of  Lowell,  Malden 
and  Lawrence,  Massachusetts,  was  another 
program  by  Boston  recruiters  called  U.  S. 
Army  Recruiting  Week,  Boston. 

The  city  rallied  to  the  aid  of  the 
Boston  USARMS,  planning  and  carrying 
on  the  campaign,  as  Maj  Filmore  McAbee, 
commanding  officer,  Boston  USARMS,  and 
the  recruiters  set  out  to  inform  parents 
of  the  vast  opportunities  available  to  their 
sons  and  daughters  and  to  clear  up  any 
misconceptions  of  and  prejudices  against 
Army  service. 

Mayor  John  B.  Hynes  of  Boston  was 
contacted  and  oriented  on  recruiting  ob- 
jectives which  resulted  in  a proclamation 
declaring  an  “Army  Recruiting  Week” 
in  Boston.  A luncheon  was  given  person- 
nel of  Boston  USARMS  and  a proposal 
was  made  that  a special  enlistment  group 
to  be  known  as  the  “Mayor  Hynes  Pla- 
toon” be  formed. 

A special  event  was  contrived  to  climax 
Recruiting  Week  and  Maj  Gen  Chauncey 
D.  Merrill,  commanding  general  of  the 
94th  Infantry  Division  (Res.)  agreed  to 
participate  with  his  full  unit  in  a review 
on  Boston  Common.  The  division,  having 
completed  pentomic  reorganization,  was 


paraded  and  the  review  of  3,000  men  in 
the  downtown  area  received  excellent  news 
coverage. 

The  Commanders  of  Fort  Devens,  Fort 
Banks,  Boston  Army  Base  and  Boston 
Ordnance  District  provided  exhibit  and 
display  material  of  modern  Army  equip- 
ment and  missiles  for  Boston  Common  on 
the  day  of  the  review. 

Maj  Gen  Robert  Cutler  (Ret.),  chair- 
man of  the  Board  of  Directors  of  one  of 
Boston’s  largest  banks,  was  approached 
about  sponsorship  of  newspaper  advertis- 
ing. Appointments  were  arranged  for  Bos- 
ton recruiting  personnel  with  publishers 
of  metropolitan  newspapers.  The  names  of 
key  individuals  in  Boston  were  furnished 
which  resulted  in  14  pages  of  paid  adver- 
tising at  a reduced  rate  for  the  public- 
spirited  businessmen. 

Television  shows  on  WHDH-TV  fea- 
tured the  appearance  of  Col  Robert  L. 
Webb,  deputy  MPPO,  First  U.  S.  Army; 
Maj  Filmore  McAbee,  commanding  officer, 
Boston  USARMS;  and  MSgt  Royal  C. 
Wilson,  a member  of  the  110th  Cavalry 
in  1922,  now  safety  NCO  of  the  15th  Artil- 
lery Group.  Tying  in  the  presentation  to 
a plug  for  “Colonel  MacKenzie’s  Raiders,” 
Sergeant  Wilson  spoke  nostalgically  of 


the  days  of  the  old  cavalry  in  1922,  and 
Major  McAbee,  who  had  been  with  the 
1st  Cavalry  in  Korea,  elaborated  on  the 
Army’s  new  mechanized  Cavalry  and  its 
proud  boast  of  being  the  “Army  of  De- 
cision.” Colonel  Webb  spoke  on  Army 
Recruiting  Week  and  Army  enlistment 
opportunities. 

WBZ-TV  dramatized  the  enlistment  of 
the  38-man  “Mayor  Hynes  Platoon.”  Seven 
unit  flags  from  Fort  Devens  were  paraded 
past  the  cameras  and  a retreat  formation 
was  held  as  the  U.  S.  flag  was  lowered. 
Throughout  the  program,  Arthur  Armon- 
don,  WBZ  announcer  and  Capt  Joseph  J. 
Eldracher,  executive  officer  of  Boston 
USARMS,  provided  narrative  comments 
to  a vivid  dramatization  of  the  U.  S.  Army 
today.  The  program  was  repeated  in  news 
programs  on  the  same  night  and  synthe- 
sized for  news  round-up  programs  the 
following  day. 

Seven  musical  acts  from  Fort  Devens 
appeared  with  Major  McAbee  and  Captain 
Eldracher  during  an  hour  and  a half 
radio  program  on  station  WEEI  in  Boston. 
Throughout  the  program,  Major  McAbee 
and  Captain  Eldracher  discussed  Army 
Recruiting  Week  and  Army  enlistment 
opportunities  with  the  program  host. 


COPIES  OF  FULL  PAGE  ADS  that  appeared  in  Boston  newspapers  during 
Army.  Recruiting  Week.  Newspapers  represented  are:  Globe,  Advertiser, 
American,  Record,  Herald,  Sunday  Globe  and  Traveler.  The  circulation  of 
these  seven  newspapers  is  well  over  two  million. 


THIRTY-EIGHT  YOUNG  MEN  are  taking  the  Oath  of  Enlistment  for  the 
U.  S.  Army  during  televised  ceremonies  on  WBZ-TV.  After  2d  Lt  William 
Little  from  the  Boston  USARMS  swore  the  men  in,  a Regular  Army  retreat 
was  held  featuring  unit  flags  from  Fort  Devens. 


November  1959 


5 


Press  Tour  Nike  Site 


The  House  Organ 


Realizing  that  a story  that  holds  grass 
roots  news  is  quickly  snapped  up  by  news- 
papers, MSgt  William  T.  York  of  South 
St.  Paul,  Minnesota,  saw  just  this  kind  of 
value  in  the  approaching  opening  of  a 
Nike  Site  at  Farmington  and  he  made  the 
most  of  it. 

He  contacted  the  newspaper  editors  in 
his  territory  and  asked  if  they  would  like 
to  take  a tour  of  the  Nike  site.  They 
jumped  at  the  invitation  and  from  that 
point  forward  it  was  a matter  of  arrange- 
ments and  coordination  with  Maj  Ralph 
R.  Cacciotti,  commanding  officer,  3d  Mis- 
sile Battalion,  68th  Artillery,  Fort  Snelling. 


On  the  appointed  day.  Major  Cac- 
ciotti, representatives  of  the  Minneapolis 
USARMS,  Sergeant  York  and  newsmen 
made  the  tour.  Despite  all  the  publicity 
given  to  Nike  bases  in  the  past,  this 
firsthand  look  at  one  in  “their  own  back 
yard”  held  great  interest  for  the  press. 

Besides  all  the  newspaper  men  learned 
about  the  mission  of  the  Nike  site,  they 
also  learned  from  Sergeant  York  that 
young  men  in  the  area  could  enlist  for 
assignment  to  Nike  bases  in  the  area. 

The  result  was  tremendous  news  cover- 
age which  included  the  opportunity  for 
local  young  men  to  enlist  for  assignment 
to  Nike  sites  in  their  area. 


Varied  and  diverse  organizations  in  the 
United  States,  quick  to  grasp  and  employ 
every  legitimate  method  whereby  they  may 
insure  a high  morale  and  better  train- 
ing among  their  personnel,  adopt  a house 
organ. 

The  Bell  Telephone  Company,  the  Stand- 
ard Oil  Company,  the  Western  Electric 
Company,  to  mention  just  a few  examples, 
publish  magazines  featuring  articles,  il- 
lustrated matter  and  items  of  particular 
interest  to  their  employees. 

The  secret  of  the  success  of  these  house 
organs  is  due  largely  to  the  cooperation 
and  practical  aid  lent  the  respective  edi- 
torial staffs  by  the  men  and  women  in 
“the  field.”  Contributions  come,  unsolicit- 
ed usually,  from  the  factory  head  or  shop 
foreman,  from  the  sales  people,  from  the 
stenographer  and  sometimes  even  from 
the  office  boy. 

The  aim  of  Publicity  Branch,  MPPD, 
as  far  as  the  policy  of  the  RECRUITING 
Journal  is  concerned,  is  to  make  this 
publication,  the  house  organ  of  the  recruit- 
ing and  reenlistment  personnel,  constantly 
better  and  better.  To  achieve  that  desired 
end,  cooperation  from  the  field  is  neces- 
sary. 

When  you  put  over  something  unusual, 
tell  the  RECRUITING  Journal  so  all  other 
recruiters  or  reenlistment  counselors  may 
benefit  from  your  achievement. 

It  does  not  matter  whether  you  are  a 
recruiter  on  the  street  or  a reenlistment 
counselor  on  a base,  give  this  publica- 
tion the  news. 

If  you  concoct  something  that  could 
help  a recruiter  or  reenlistment  counselor, 
pass  it  around  so  there’ll  be  a mutual  bene- 
fit. 

Men  in  Army  Green  have  a way  of  being 
modest,  but  hiding  your  light  under  a 
bushel  basket  does  not  get  you  a long 
distance.  If  you  notice  that  some  brother 
recruiter  or  career  counselor  has  a good 
idea,  try  to  get  him  to  send  in  the  story. 
If  he  won’t  tell  the  tale,  then  you  tell  it 
for  him. 

Make  the  articles  concise  and  to  the 
point.  Tell  the  whole  story  and  don’t  for- 
get the  names,  initials,  addresses  and 
everything  that  makes  up  an  interesting 
article. 

Send  a photograph,  if  available.  Don’t 
typewrite  or  use  a hard  pencil  to  put  the 
cut-line  on  the  back — on  sensitive  offset 
printing  this  will  show  up. 

Watch  for  the  unique  things  which 
will  interest  recruiters  and  reenlistment 
personnel. 


Chicago  USARMS  Ties  In  With  “A  Private’s  Affair” 


This  montage  of  photos,  used  by  Chicago  commercial  news  media,  features  Pvt  Tom  Galbraith  in 
a dual  role — as  Soldier  of  the  Month  at  the  Chicago  USARMS  and  as  “king  for  a day” — courtesy 
of  local  Balaban  and  Katz  movie  representatives  in  connection  with  the  show  “A  Private’s  Affair." 
In  the  latter  role,  arranged  and  followed  through  by  MSgt  Lyle  Wilson  and  MSgt  Edwin  Rose,  Pvt 
Galbraith  and  Mrs.  Galbraith  were  guests  for  a day  and  a night  at  the  Ambassador  Hotel,  attended 
a baseball  game,  had  dinner  in  the  Ambassador’s  famed  Pump  Room,  viewed  “A  Private's  Affair," 
and  were  interviewed  on  TV  and  radio.  As  a representative  Army  man  and  his  wife,  the  Galbraiths 
made  a very  favorable  impression  and  they  took  advantage  of  every  opportunity  to  put  in  a good 
word  for  the  United  States  Army  and  Army  life  opportunities. 


6 


Recruiting 


OUTSIDE  VIEW  of  The  Recruiting  and  Career  Counseling  Office,  Building 
576,  Fort  Bragg  N.  C. 


INSIDE  VIEW  of  lobby  and  waiting  room  at  the  entrance  to  The  Re- 
cruiting and  Career  Counseling  Office. 


Pervade,  Persuade  and  Sell 


Army  Career  Counselors  of  the  XVIIIth 
Airborne  (STRAC)  Headquarters  and 
Post  at  Fort  Bragg,  North  Carolina,  feel 
they  have  something  to  brag  about,  and 
they  actually  do,  as  the  photographs  show. 

The  Career  Counseling  office  has  just 
been  remodeled  by  the  counselors  in  their 
off-duty  time,  and  it  now  includes  separate 
rooms  for  each  of  the  counselors  so  they 
have  the  utmost  privacy  when  counseling 
applicants. 

The  office  building  has  a coffee  room, 
with  vending  machines  for  coke,  candy 
and  cookies  for  the  potential  reenlistees. 
They  may  also  watch  television  on  a set 
purchased  by  the  counselors. 

Most  of  the  work  of  remodeling  was 


done  under  the  supervision  of  MSgt  (Pop) 
E.  Ball,  a fine  carpenter  as  well  as  NCOIC 
of  the  Post  Recruiters.  The  display  cabinet 
was  set  up  by  MSgt  (Flip)  N.  Flippinger. 
This  display  is  very  realistic,  with  all 
models,  men,  equipment  and  aircraft  made 
to  scale  and  set  up  in  a combat  situation. 
The  display  is  changed  each  week  but 
all  scenes  depict  some  phase  of  Airborne 
trooper  training. 

All  visitors  to  the  office  are  not  from 
the  military  services;  there  are  many 
civilians  who  come  for  information  about 
the  Army  and  what  would  be  best  for 
their  sons  who  are  about  to  enter  the  mili- 
tary services.  These  people  are  generally 
referred  to  MSgt  Wheeler,  the  local  Army 


recruiter  in  Fayetteville,  after  the  coun- 
selors in  the  office  have  told  them  of  the 
vast  opportunities  offered  by  the  Army 
today. 

All  the  Career  Counselors  assigned  to 
the  office  have  completed  the  course  at 
The  Adjutant  General’s  School  at  Fort 
Benjamin  Harrison,  and  are  well-trained 
for  their  job. 

The  change-over  in  the  office  will  come 
as  a big  surprise  to  the  boss,  Capt  Charles 
G.  Pate,  commanding  officer,  who  was 
away  at  the  Recruiting  School  while  the 
repairs  were  going  on.  He  should  be  well- 
pleased,  and  so  should  everyone  at  Fort 
Bragg,  about  the  accomplishments  of  men 
who  want  to  put  across  the  point  that 
you  “Can’t  Beat  The  Army  Team.” 


LOBBY  AND  WAITING  ROOM — midway  across  the  room. 


RECRUITING  OFFICERS'  office — an  interior  view. 
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Omaha  USARMS  Powwows 


Recruiters  Participate 


MSgt  Maurice  P.  Picard,  recruiter  at  Albany 
USARMS  and  Grand  Marshal  of  the  Cohoes, 
N.Y.,  Hudson-Champlain  Parade,  all  decked  out 
in  a Cavalry  outfit  of  years  gone  by.  Sergeant 
Picard  led  a giant  eight-division  parade  which 
climaxed  the  city’s  observance  of  the  state's 
“Year  of  History"  celebration.  Then  he  joined 
parade  officials  and  dignitaries  on  the  reviewing 
stand. 


in  Historical  Events 


SFC  Kenneth  D.  Malone  (left)  of  the  Denver, 
Colo.,  USARMS,  dressed  as  a Cavalry  Trooper 
of  the  late  1800's  and  carrying  a guidon  of 
the  7th  Cavalry,  and  SFC  Robert  J.  Carter,  re- 
cruiter at  Sheridan,  Wyo.,  dressed  in  a Civil  War 
Cavalry  uniform,  at  the  “All  American  Indian 
Days’  Parade,"  an  important  annual  event  in 
Sheridan,  which  is  only  70  miles  from  the  Custer 
Battle  Ground. 


The  92nd  Annual  Omaha  Indian  Tribal 
Powwow  at  Macy,  Nebraska,  presented  the 
Omaha  USARMS  an  opportunity  to  de- 
velop working  community  relations.  As 
invited  guest  speakers,  Maj  Andrew  L. 
Dumas,  commanding  officer,  and  Capt 
Marjorie  Nelsen,  WAC  officer  at  the  Oma- 
ha USARMS,  delivered  interesting  and 
informative  talks  to  an  attentive  audience 
of  2,000  Indians  and  guests. 

Choosing  themes  of  timely  interest,  the 
speakers  explained  the  urgent  need  for 
continuing  education  from  a national  and 
military  viewpoint  and  described  the  wo- 
man’s role  in  the  United  States  Army  of 
today. 

The  military  guests  were  well-received, 
and  entertained  by  many  tribal  dances. 
Highpoint  of  the  day  was  an  invitation  to 
join  the  tribe  in  a typical  Indian  feast — 
barbecued  buffalo,  a succulent  and  tasty 
dish. 

Also  in  attendance  as  military  repre- 
sentatives were  Capt  Eli  Smith,  Omaha 
USARMS  executive  officer;  MSgt  Gerald 
D.  Thompson,  SFC  Margaret  Sheldon,  M- 
Sgt  Herbert  Woudenberg,  Sgt  H.  P.  Clark 
and  SFC  Hal  Tomes. 


Future  ARADCOM  Enlistments 


Medals  For  Originality 


Personnel  of  fhe  Shreveport,  La.,  USARMS  did  some  “groundwork"  of  their 
own  during  ground-breaking  ceremonies  for  Louisiana's  first  Nike- 
Hercules  site  at  Bellevue.  Maj  Lyman  B.  Hollingshead,  commanding  officer, 
stands  beside  a banner  erected  to  attract  the  attention  of  young  men 
interested  in  a USARADCOM  enlistment.  At  a later  date,  Shreveport  area 
recruiters  will  enlist  men  for  this  site  and  another  one  to  be  constructed 
at  Shreveport. 


Decorating  a DA  portable  display  with  a selection  of  medals  has  re- 
sulted in  an  outstanding  window  display  for  use  throughout  the 
Montgomery,  Ala.,  USARMS  area.  The  display  has  been  in  use  for  the 
past  six  months  and  is  rotated  among  all  recruiting  stations  in  Alabama 
and  Northwest  Florida.  It  attracts  widespread  attention  and  has  been 
featured  prominently  in  leading  stores  throughout  the  area. 
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The  Montgomery  Experiment 


Favorable  recruiting  publicity  has  unlimited  persuasion  power! 
It  pays  off!  The  routine  becomes  something  different  when  prop- 
erly exploited.  It  doesn’t  take  special  enlistment  or  assignment 
offers  to  enlist  quality  recruits  with  quantity  thrown  in  for  good 
measure. 

The  “Montgomery  Experiment”  entailed  a 30-day  all-out 
drive,  formulated  around  publicity  concentrating  on  the  Graduate 
Specialist,  Choose-it-Yourself  vocational  training,  and  Buddy  en- 
listment plans— programs  put  out  by  DA  and  waiting  to  be 
sold  by  all  recruiters  in  the  field.  This  Montgomery  Experiment 
of  making  something  special  out  of  the  ordinary,  publicity-wise, 
paid  off  handsomely  in  a lump  sum  with  dividends  still  coming 
in  for  the  downtown  Montgomery,  Alabama,  Recruiting  Station. 

The  30-day  experimental  drive  resulted  in  39  high  school  and 
college  boys  enlisting  as  a group  under  the  Buddy  Plan.  Most 
of  the  enlistees  came  from  within  a fifty  mile  radius  of  Mont- 
gomery. The  only  assistance  needed  from  higher  headquarters 
for  enlisting  the  group,  dubbed  the  “Central  Alabama  Honor 
Platoon,”  was  approval  for  the  large  group  to  stay  together 
under  the  Buddy  Plan  during  basic  training  at  Fort  Jackson, 
South  Carolina,  as  publicized.  Also,  through  coordination  with 
the  Training  Center  PIO,  publicity  was  obtained  during  the 
platoon’s  basic  training  cycle.  Otherwise  the  program  was 
handled  in  its  entirety  at  station  and  Main  Station  level. 

The  idea  for  the  Montgomery  Experiment  was  conceived  by 
SFC  Hiawatha  Smith,  station  commander  of  the  two-man  down- 
town Montgomery  Recruiting  Station.  Working  with  the  Main 
Station  PIO,  1st  Lt  Lon  S.  Meyers,  plans  for  the  publicity 
campaign  were  made  weeks  before  the  kickoff  date.  Timing  was 
aimed  at  high  school  graduation.  Publicity  copy  for  all  media 
was  prepared  in  advance  by  the  Main  Station  PIO.  Advance 
contacts  were  made  with  editors  and  radio  and  TV  station  man- 
agers to  explain  the  plan  and  seek  their  sanctions  in  giving 
the  program  maximum  play  through  their  respective  media.  With 
the  groundwork  laid  in  advance,  response  was  terrific  from  all 
media  when  the  publicity  was  released.  Newspapers  previously 
reluctant  to  give  the  recruiting  effort  much  space,  gave  this 
program  “front  page”  play  during  the  drive.  Radio  stations 
used  spot  announcements  over  and  over  during  the  airing  of 
top-rated  programs.  WSFA-TV,  largest  and  most  powerful  TV 
station  in  the  area,  made  filmed  spots  with  Sergeant  Smith 
doing  the  commercials.  Value  of  public  service  spots  alone  noted 
by  a “paid”  bill  from  this  station,  exceeded  $1650  for  the  30-day 
period. 

On  E-Day  (Enlistme  t Day)  arrangements  were  made  to  have 
the  Central  Alabama  fonor  Platoon  greeted  by  the  Honorable 
John  Patterson,  Governor  of  Alabama,  on  the  steps  of  the  Ala- 
bama State  Capitol.  Th  s resulted  in  extensive  coverage  by  press 
and  TV.  Parents  of  m ny  of  the  enlistees  were  on  hand  at  the 
Capitol  for  the  occasj  >n.  After  the  group  was  sworn  in  and 
all  processing  compl  ed,  the  entire  platoon  was  assembled 
around  the  Main  Stai  on  Recruiting  Bus.  Groups  of  enlistees 
from  individual  count!  s were  singled  out  for  photos  with  the 
large  group  in  the  background.  These  county  group  photos  were 
run  by  different  papers  in  the  enlistees’  home  counties.  Copy 
accompanying  each  photo  localized  the  story  to  fit  the  paper’s 
circulation  area. 

The  Montgomery  Experiment’s  lump  sum  payoff  of  39  en- 
listments is  still  paying  dividends  months  later.  The  Montgomery 
Station  is  still  getting  quality  recruits  as  a direct  result  of 
this  concentrated,  hard-hitting,  publicity  drive. 


THE  CENTRAL  ALABAMA  HONOR  PLATOON  awaits  the  arrival  of  the 
Governor  of  the  State  of  Alabama,  Honorable  John  Patterson.  With  the 
group  is  SFC  Hiawatha  Smith  (left  front  row),  station  commander  of 
the  downtown  Montgomery  Recruiting  Station,  who  conceived  the  idea  for 
the  .Montgomery  Experiment.  Left  background,  where  friends  and  relatives 
of  the  enlistees  are  looking  on,  is  MSgt  Walter  Grissette,  operations  NCO, 
Montgomery  USARMS. 


MONTGOMERY  MERCHANTS  donated  radio  time  to  the  Recruiting  Service 
during  the  broadcast  of  the  "Indianapolis  500-mile  race,”  which  was 
carried  exclusively  by  WHHY  with  all  commercials  plugging  the  Central 
Alabama  Honor  Platoon.  Going  over  copy  for  use  during  the  broadcast 
with  Mr.  Bob  Robinson,  president  of  Radio  Station  WHHY,  Montgomery, 
is  1st  Lt  Lon  S.  Meyers,  PIO  of  the  Montgomery  USARMS.  Lt  Meyers  made 
contacts  and  arrangements  with  the  merchants  for  this  valuable  air  time. 


MAJ  FRED  J.  CORSON  (right),  commanding  officer,  Montgomery  USARMS, 
presents  the  Recruiting  Service  Certificate  of  Achievement  to  Mr.  Carter 
Hardwick,  manager  of  TV  Station  WSFA,  Montgomery,  which  gave  valuable 
public  service  time  toward  promoting  the  Montgomery  Experiment  during 
the  30-day  period.  WSFA  also  ran  a filmed  report  on  the  arrival  of  the 
Platoon  at  Fort  Jackson,  furnished  by  the  Fort  Jackson  PIO. 
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Recruiting  Service  Exhibits  Are  Perennial  Attractions 


At  the  Sioux  Empire  Fair,  Sioux  Falls,  S.  Dak.,  MSgt  Euel  J.  Wiggins  (left) 
and  SFC  John  H.  Andrews,  stand  ready  to  greet  the  crowds  on  opening 
day.  In  addition  to  this  exhibit,  they  also  set  up  a Historical  Review. 


Jupiter  Missile  Ring  is  part  of  the  exhibit  at  the  New  York  State  Fair  staged 
by  the  Syracuse  USARMS  in  coordination  with  the  U.  S.  Army  Exhibit  Unit. 
SFC  Joseph  Thomas  and  Sgt  Donald  Evans  from  the  U.  S.  Army  Exhibit 
Unit,  Cameron  Station,  Va.,  and  MSgt  Richard  Smith,  Syracuse  Recruiting 
Station,  surround  Lt  Jean  P.  Dee,  recruiting  publicity  officer,  Syracuse 

USARMS. 


Youthful  visitors  to  the  Pikes  Peak  Army  Exhibit  in  Colorado  Springs,  Colo.,  study  models  of  missiles  in  the  U.  S.  Army  Recruiting  Service  display 
at  the  left.  At  the  right,  a possible  soldier  of  the  future  looks  at  the  "Soldier  of  the  Future,”  studying  the  gear  that  fighting  men  may  wear  for 
warfare  in  a nuclear  age.  The  figures  at  the  left  and  right  represent  uniforms  of  World  Wars  I and  II.  The  recruiting  display  was  designed  and 
built  by  1st  Lt  James  R.  Annal,  SFC  Kenneth  D.  Malone,  and  Sgt  William  L.  Ramsey,  all  of  Denver  USARMS. 


Service  to  the  Community 

Effective  cooperation  is  the  keystone  of 
success.  The  successful  recruiters  are 
usually  those  who  get  the  hearty  support 
of  the  communities  in  which  they  serve. 
In  some  cities  or  towns  it  is  rather  easy 
to  obtain  civilian  endorsement  hut  in 
others  there  is  unfortunately  an  inbred 
disfavor  towards  things  military.  To  break 
down  such  barriers  is  the  mission  of  the 
Regular  Army  personnel  who  come  into 
closest  contact  with  the  civilian  popula- 
tion, particularly  the  members  of  the 
Army  Recruiting  Service. 

There  is  an  innate  aloofness  about  a 
serviceman  which  some  people  mistake  for 
arrogance,  a certain  simplicity  about  his 

1 0 


directness  which  is  often  called  brusque- 
ness and  a dogged  determination  in  his 
effort  which  the  uninformed  may  regard 
as  stubborness. 

Prejudices  are  born  of  ignorance.  The 
more  the  community  gets  to  see  and  know 
of  the  Army  the  greater  will  be  its  ap- 
preciation of  the  service  it  renders.  It  is 
difficult  to  outline  just  what  specific  acts 
a person  must  perform  to  endear  himself 
to  the  people  among  whom  he  serves.  It 
can  be  done,  however,  and  many  Army 
men  have  succeeded  in  accomplishing  it. 

The  best  principle  to  follow  is  to  become 
a member  of  the  community  and  make  its 
interests  your  interests.  Follow  its  prob- 
lems as  if  you  were  going  to  live  there 


the  rest  of  your  life  instead  of  the  com- 
paratively brief  military  detail.  Serve  the 
community  and  the  community  will  serve 
you.  It  is  remarkable  in  how  many  ways 
it  can  be  done. 

This  publication  is  constantly  receiving 
news  about  Army  recruiters  being  chosen 
as  officers  of  the  American  Legion,  Vet- 
erans of  Foreign  Wars,  Junior  Chamber 
of  Commerce,  etc.,  rendering  service  as 
an  umpire  of  the  Little  League,  being  ap- 
pointed to  civic  committees,  speaking  at 
dinners,  or  being  quoted  as  an  authority 
on  a topic  of  the  day.  It  is  in  this  manner 
that  we  sow  the  seeds  of  our  mutual  in- 
terests with  the  community — cooperation 
is  bound  to  follow. 


Recruiting 


RE-UP  Support 


RE-UP  Scooter 


Tact 

Tact  is  one  of  the  most  valuable  quali- 
ties of  an  officer  or  noncommissioned  of- 
ficer. It  is  one  of  the  greatest  assets  of  the 
leader  of  men.  It  is  the  oil  which  makes 
the  military  machine  run  smoothly.  Where 
it  is  lacking,  a disagreeable  squeak  soon 
develops. 

Tact  is  hard  to  define.  The  dictionaries 
call  it  discernment  or  the  ability  to  de- 
cide quickly  the  nicest  thing  to  say  and 
do  in  any  given  circumstance.  But  that 
reveals  only  half  of  what  tact  is  to  a re- 
cruiter. It  is  knowing  how  to  rub  the  fur 
the  right  way,  the  knack  of  playing  one’s 
most  effective  cards.  Tact  springs  up 
through  intuition,  and  it  often  surpasses 
knowledge  in  closing  an  enlistment. 

The  prime  essentials  of  tact  are  not 
only  a first-rate  understanding  of  human 
nature,  but  a knowledge  of  how  to  put 
this  insight  to  use. 

The  tactful  officer,  or  noncommissioned 
officer,  knows  how  to  deal  with  his  fellow- 
men,  both  below  and  above  him  in  grade. 
But  if  he  is  a recruiter,  he  must  use  tact 
that  comes  from  an  understanding  of 
human  nature.  Tact  enables  him  to  size  up 
his  prospect  and  instantly  detect  the  cor- 
rect moment  to  pass  from  one  phase  of  a 
selling  talk  to  another. 

The  measure  of  success  which  attends 
an  effort  is  frequently  dependent  upon 
the  time,  the  place,  and  the  attendant 
circumstances.  Just  a little  appreciation 
of  when  and  how  to  do  things  and  when 
and  how  not  to  do  them  may  accomplish 
results  far  beyond  expectation. 

On  the  other  hand  a lack  of  tact  is  al- 
ways resented.  The  tactless  officer  or  non- 
commissioned officer  alienates  the  sym- 
pathy of  his  men  and  substitutes  for  it 
tolerance,  if  not  resentment  or  opposition. 

The  recruiter  without  tact  is  like  a ship 
at  sea  without  a compass,  wandering  help- 
lessly here  and  yon. 


Col  Travis  T.  Brown  (right),  commander  of 
the  2nd  logistical  Command,  Fort  Ord,  Calif., 
extends  command  support  to  Post  reenlistment 
officer,  Capt  Sidney  C.  Smith  (left),  as  MSgt 
Frank  B.  Corpuz  (left  center)  and  MSgt  Edgar 
H.  Lewis,  reenlistment  noncommissioned  officers 
for  the  2nd  Logistical  Command  and  Post  re- 
spectively, observe.  The  2nd  Logistical  Com- 
mand was  the  first  major  unit  on  post  to  hold 
reerilistment  orientation  for  its  staff  in  accordance 
with  Post  policy. 


Sign  Right  Here 


A man  who  literally  scoots  around  to  get 
his  job  done  is  MSgt  Nathan  B.  Taylor,  re- 
enlistment counselor  of  Fort  Stewart's  3d  Medium 
Tank  Battalion,  32d  Armor.  Sergeant  Taylor  is 
modeling  the  safety  helmet  that  motor  scooter 
ahd  motorcycle  operators  at  Fort  Stewart  are 
required  to  wear.  The  decoration  of  his  helmet 
and  scooter  with  reenlistment  stickers  and  the 
insignia  of  the  32d  Armor  was  his  own  idea. 


The  $83.20  per  month  paid  the  soldier 
by  the  government  represents  his  value 
from  the  neck  down.  The  increased  rate 
is  what  the  soldier  is  worth  from  the 
neck  up,  provided  he  uses  the  material 
between  his  ears. 


SFC  Leo  F.  Kelland,  PFC  John  C.  Sours,  and  Sgt 
Casimir  S.  Huchro  line  up  to  sign  reenlistment 
papers,  as  SFC  John  E.  Kovar,  of  the  Southern 
Area  Command  Reenlistment  Section,  Germany, 
looks  on. 


Recruiter  Addresses  Rotary  Club 

One  aspect  of  good  community  relations,  expressing  apprecia- 
tion to  the  consumer  for  buying  your  product,  was  aptly  demon- 
strated in  Bossier  City,  Louisiana,  by  the  local  Army  recruiter. 

Sgt  McCarter  C.  Weaver  made  a farewell  speech  to  members 
of  the  Bossier  City  Rotary  Club  at  their  weekly  luncheon.  The 
purpose  of  the  talk  was  to  thank  members  of  the  community  for 
helping  him  do  a successful  job  in  that  area. 

The  sergeant  is  being  reassigned  to  Natchitoches,  Louisiana, 
as  NCOIC  of  the  Recruiting  Station. 

As  part  of  Sergeant  Weaver’s  talk,  he  touched  on  another 
important  phase  of  public  relations — telling  the  buyer  what 
your  firm  is  doing  for  him.  This  was  accomplished  through  a 
discussion  of  the  U.  S.  Army  missile  program  in  regards  to 
the  expenditure  of  tax  dollars.  The  film,  “Launching  of  the 
Explorer,”  was  shown  in  conjunction  with  the  talk. 


SGT  McCARTER  C.  WEAVER,  recruiter.  Bossier  City,  La.,  demonstrates  a 
sound  principle  of  community  relations  as  he  expresses  his  thanks  to 
members  of  the  Rotary  Club. 
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Two  Juniors  Tell  Their  Own  Stories 


WAC  Summer  Training  Program 
For  College  Juniors 


Like  all  good  products,  the  Women’s 
Army  Corps  had  many  obstacles  to  over- 
come before  being  accepted  by  the  public. 
Women  had  a fear  of  public  opinion,  fear 
of  being  made  to  do  work  for  which  they 
were  not  suited,  fear  of  being  assigned 
some  place  not  acceptable,  and  just  fear 
itself.  This  fear,  falsely  entertained,  is 
being  remedied  in  more  ways  than  one 
by  the  WAC  Summer  Training  Program 
for  College  Juniors. 

It  is  a well-recognized  fact  that  the 
more  attractive  a product  or  plan  is,  the 
greater  the  skepticism  of  the  potential 
customer.  Anyone  who  doubts  this  has 
but  to  stand  on  a street  corner  and  offer 
for  sale  stacks  of  new  ten-dollar  bills  at 
a dollar  apiece  to  passers-by.  If  the  police 
permit  him  to  stand  there  long  enough  to 
attract  some  customers,  he’ll  find  that  he’ll 
sell  mighty  few  of  his  ten-dollar  bills  . . . 
people  are  skeptical. 

But  if  that  same  man  gathers  a crowd 
and  shows  that  his  ten-dollar  bills  are 
genuine  and  is  not  afraid  to  prove  it, 
there’ll  be  a riot. 

★ ★ 

Sheila  R.  Bowman  of  Austin 
Peay  State  College  at  Clarks- 
ville, Tennessee,  says: 

A week  now  has  passed  since  I first  ar- 
rived at  the  Women’s  Army  Corps  Center 
at  Fort  McClellan,  Alabama,  to  participate 
in  its  third  College  Junior  Program. 

In  this  week’s  time,  a thousand  different 
things  have  happened  to  me — some  funny, 
some  serious,  all  exciting.  There  have  been 
times  when  I have  been  in  formation, 
standing  at  attention,  wondering  just  how 
on  earth  I had  ever  gotten  myself  into  such 
a thing. 

Then  I would  recall  that  day  last  April 
when  Major  Bailey  was  on  the  Austin  Peay 
campus  as  part  of  her  recruiting  duties. 
I had  a little  time  before  the  next  class, 
so  I decided  to  spend  it  talking  with  her. 

After  she  found  I was  completing  my 
junior  year,  she  immediately  launched  a 
guided  missile  filled  with  the  advantages 
of  the  College  Junior  Program  directly 
toward  me.  She  mentioned  that  it  was  a 
chance  to  taste  Army  life  with  no  obliga- 
tions, a chance  to  see  firsthand  the  func- 
tions of  the  Army,  an  opportunity  to  meet 
girls  from  all  over  the  country  who  would 
be  college  seniors  this  fall  like  myself, 
and,  not  to  be  overlooked,  there  was  pay 
for  participating  in  the  program.  In  addi- 
tion, we  would  wear  the  official  uniforms 
of  the  Women’s  Army  Corps;  we  would 
live  in  permanent  quarters  similar  to  the 
most  modern  college  dormitories;  we  would 
eat  in  the  WAC  Mess  Hall;  and  we  would 
have  officer  privileges. 


-Though  the  analogy  is  not  perfect,  to 
a degree  it  does  fit  the  case  of  the  Wo- 
men’s Army  Corps  Summer  Training  Pro- 
gram and  eligible  American  women. 

The  WAC  Summer  Training  Program 
lets  eligible  American  women  get  a taste 
of  Service  life  and  become  acquainted  with 
what  it  has  to  offer  before  signing  on  the 
dotted  line. 

During  this  training,  the  prospective 
officer  will  become  acquainted  with  the 
U.  S.  Army  program  through  which  she 
is  offered  an  opportunity  for  a commission 
as  a second  or  first  lieutenant  in  the  U.  S. 
Army  Reserve. 

Upon  completion  of  her  senior  year  of 
college,  the  Reservist  makes  application 
for  a commission  in  the  Women’s  Army 
Corps,  and,  if  accepted,  will  be  called  to 
active  duty  to  attend  the  20-week  WAC 
Officer  Basic  Course  conducted  at  Fort 
McClellan,  Alabama,  twice  each  year  by 
the  U.  S.  WAC  School. 

The  131-hour  summer  course  is  set 
at  a rapid  pace  to  cover  the  multiphases 

★ ★ ★ 

After  thinking  it  over  and  talking  with 
my  parents  and  friends,  I applied  for  the 
College  Junior  Program.  The  Army  saw  to 
it  that  I was  mentally  and  physically  fit, 
swore  me  in,  gave  me  my  bus  and  meal 
tickets  and  wished  me  luck. 

Saturday,  August  1,  expectation  became 
realization.  Immediately  we  were  familiar- 
ized with  military  customs  and  tradition, 
namely  marching  and  saluting,  bedmaking 
and  policing,  Reveille  and  Retreat,  not  to 
mention  the  innumerable  forms  to  be  filled 
out. 

Of  course,  the  first  big  item  besides  un- 
packing and  learning  how  to  “file”  our 
clothes,  was  getting  fitted  for  the  uniforms 
which  would  be  ours  while  we  were  here 
and  for  the  footwear  which  would  be  ours 
forever.  For  two  hours  clothes  were  put 
on  us  and  then  taken  off — they  were  too 
big  or  they  were  shortwaisted  or  they  were 
too  tight.  In  a move  of  desperation,  the 
fitter  wrote  out  an  alteration  card  and 
gave  up  on  me.  Each  uniform  had  to  fit 
smartly  and  they  were  particular  as  to  how 
we  cadets,  as  we  are  called,  looked  in  our 
uniforms. 

I think  every  one  of  us  winced  a little 
when  we  got  back  to  the  shoe  department 
to  try  on  our  brown  leather  military  shoes! 
The  Corps  members  have  appropriately 
dubbed  the  shoes  “Mother  Hubbards”  and 
“Daisy  Maes.” 

In  addition  to  actual  classroom  instruc- 
tion that  makes  up  much  of  our  busy 
schedule,  we  are  taken  on  tours,  given 
practical  problems,  shown  movies,  pre- 
sented demonstrations,  and  the  like.  One 
tour  of  the  Post  took  us  through  storage 
buildings,  the  motor  pool,  the  hospital, 


of  military  training.  Included  in  the  plan 
of  instruction  for  college  juniors  are 
courses  in  the  achievements  and  traditions 
of  the  Army,  leadership,  civil  emergencies, 
the  organization  of  today’s  Army,  in  addi- 
tion to  physical  training,  parade  and  cere- 
mony participation,  and  company  duties. 

During  the  four-weeks  training  the  cadet 
corporal  wears  the  authorized  Women’s 
Army  Corps  summer  uniform  with  disc 
shaped  insignia  tabs  of  green.  She  is 
paid  $122.30  in  salary  in  addition  to  uni- 
forms, meals,  and  lodgings.  The  Army 
also  furnishes  meals  and  first-class  com- 
mercial transportation  for  the  trip  to  and 
from  the  WAC  Center. 

Here  are  the  stories  of  two  youthful 
college  juniors  who  were  persuaded  to  try 
the  WAC  Summer  Training  Program  for 
size  last  summer.  They  went,  they  saw, 
they  studied,  and  we  believe  that  after 
college  graduation  they’ll  be  back  for  their 
WAC  Officer  Basic  Course — if  not,  the 
two  letters  below  certainly  give  a different 
impression. 

★ ★ 

library,  service  club  and  airfield.  Not  only 
are  we  becoming  acquainted  with  the  oper- 
ations of  an  army,  but  we  are  learning 
firsthand  just  how  things  are  done  here 
on  such  a large  scale. 

Two  of  the  most  interesting  events  of 
the  week  occurred  the  same  afternoon.  The 
first  was  a demonstration  of  military  bugle 
calls  and  military  music  by  the  famed 
14th  Army  WAC  Band.  The  second  was  a 
fashion  show  of  WAC  uniforms,  past  and 
present,  designed  to  give  us  a history  of 
the  Women’s  Army  Corps  in  its  seventeen 
years  of  existence. 

Although  our  quarters  and  clothes  are 
inspected  daily,  the  big  inspection  of  the 
week  takes  place  on  Saturday  morning 
after  the  parade.  The  Friday  night  before 
is  one  big  party  in  each  bay  as  the  girls 
dust  and  wax  the  furniture,  mop  and  buff 
the  floors,  wash  and  iron  uniforms.  I used 
the  word  “party”  purposely  because  that’s 
just  what  it  is!  That  afternoon  we  all  make 
a trip  to  the  PX  (Post  Exchange)  for  an 
extra  supply  of  goodies.  Cold  drinks  are 
readied  in  the  kitchens.  If  the  food  needs 
preparing  or  cooling,  the  facilities  are 
available  in  our  beloved  kitchens.  In  the 
evening,  cokes  in  one  hand  and  sponge 
in  the  other,  everyone  maneuvers  under 
beds  to  dust  the  springs,  or  scales  the 
lockers  to  swab  the  tops.  About  eleven 
o’clock,  the  bay  is  sparkling  from  north  to 
south  and  weary  young  ladies  are  unlaxing 
in  chairs — thinking  how  inviting  their  in- 
nerspring  mattresses  appear! 

It’s  a joke  around  the  company  that  if 
you’ve  lost  something,  the  officer  who  scru- 
tinizes your  area  so  carefully  each  day  will 
undoubtedly  find  it,  in  the  wrong  place, 
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PROCESSING  THROUGH  WAC  Center  Personnel  Branch  are  (left  to  right) 
Cadet  Carolin  L.  Smith,  Cadet  Janie  M.  Mitchell,  Cadet  Sheila  R.  Bowman 
and  Cadet  Jean  T.  Newlin.  Standing  is  Capt  Harriet  M.  Wise,  personnel 

officer. 


DEMONSTRATION  OF  military  bugle  calls  and  military  music  by  the  14th 
Army  WAC  Band,  conducted  by  Capt  Alice  V.  Peters  (center),  is  a high- 
light for  Cadets  Bowman  and  Mitchell.  Bugler  is  SFC  Marjorie  Z.  Kimmell. 


of  course.  One  girl  had  misplaced  an  item 
over  the  weekend,  but  checking  Monday’s 
demerit  list  she  was  able  to  retrieve  it. 
Sure  enough,  she  had  been  “gigged”  for  a 
U/0  (unauthorized  object)  on  top  of  her 
locker. 

Yes,  the  Army  gets  pretty  hectic.  In 
fact,  one  day  in  the  space  of  ten  seconds, 
I was  late  to  formation,  was  outside  with- 
out my  hat,  failed  to  salute  our  company 
officers  and  a nearby  Captain.  I rather 
hoped  that  the  earth  might  just  open  up 
and  swallow  me. 

But  still,  these  regulations  are  designed 
to  install  a sense  of  discipline  and  further- 
more, in  the  case  of  our  daily  chores,  they 
are  nothing  more  than  good  housekeeping 
habits.  Another  thing,  you  learn  to  do 
things  as  they  come  without  procrastinat- 
ing, and  this  is  the  very  key  to  success.  I 
have  been  impressed  with  the  idea  that  the 
Army’s  goal  is  success  in  combatting 
enemy  forces  and  that  this  is  best  accom- 
plished by  teamwork,  by  individuals  work- 
ing together,  doing  things  as  a unit.  If 
people  are  not  able  to  respond  to  com- 
mands in  peacetime,  they  cannot  be  ex- 
pected to  adapt  in  time  of  war  when  self- 
discipline  has  become  a matter  of  life  and 
death. 

I am  again  standing  at  attention,  but 
now  I know  how  I happen  to  be  at  Fort 
McClellan  and  how  it  feels  to  be  a part — 
a small  one,  granted — of  the  business  dedi- 
cated to  the  preservation  of  our  American 
way  of  life. 

Janie  M.  Mitchell  of  Ameri- 
can University  in  Washing- 
ton, D.  C.  says: 

By  the  end  of  my  first  GI  night  at  Fort 
McClellan,  I was  convinced  that  none  of 
us  would  be  coming  back  to  WAC  Officer 
Basic  Course!  Army  life  seemed  to  con- 
sist solely  of  cleaning  the  barracks,  shin- 
ing shoes,  and  polishing  brass.  We  were 
all  exhausted  from  getting  up  at  0400  to 
make  those  darned  Army  beds,  the  weather 
was  unbearably  hot,  and  we  hadn’t  seen 
any  men  since  we  arrived.  In  addition  to 
all  these  woes,  we  had  inspection  every 


morning,  and  on  the  days  I thought  every- 
thing was  in  perfect  order,  someone  would 
manage  to  kick  my  bed  blocks  out  of  line. 
I decided  that  you  just  couldn’t  win,  and 
I was  not  alone  in  this  sentiment.  There 
were  sixty  other  cadets  who  felt  the  same 
way ! 

Surprisingly  enough,  I survived  my  first 
Saturday  Inspection.  After  that,  things 
began  to  look  up.  We  had  a get-acquainted 
picnic  with  some  of  the  lieutenants  from 
the  Chemical  School,  and  thereafter  they 
were  permanent  fixtures  at  Officer  Train- 
ing Company.  A tour  of  Fort  McClellan 
further  convinced  me  that  the  WAC  Cen- 
ter didn’t  exist  as  a separate  entity  from 
the  rest  of  the  world,  so  I began  to  take 
my  salt  pills  with  renewed  enthusiasm. 

During  the  second  week,  I was  able  to 
stay  awake  in  my  classes,  and  I discovered 
that  I enjoyed  them  very  much.  We  were 
learning  about  everything  from  Customs 
and  Traditions  of  the  WAC  to  Chemical, 
Biological  and  Radiological  Warfare,  and 
Army  Organization.  I was  very  much  im- 
pressed with  the  military  method  of  in- 
struction and  the  WAC  officers  who  were 
our  teachers.  Every  one  of  our  lectures 
was  extremely  well-prepared,  interesting, 
and  even  inspiring.  Training  aids  abound- 
ed, and  it  was  impossible  not  to  learn. 

As  I became  accustomed  to  the  routine 
of  Army  life,  I began  to  have  some  leisure 
time.  Fort  McClellan  has  quite  a few  rec- 
reational facilities  including  tennis  courts, 
swimming  pools,  a bowling  alley,  and  a 
golf  course.  In  addition,  there  is  a post 
movie  theater  and  a beautiful  Service  Club, 
so  I had  a wide  choice  of  activities  for  my 
off-duty  hours. 

During  the  third  week  of  our  course,  we 
took  a trip  to  the  Infantry  Center  at  Fort 
Benning,  Georgia.  We  were  met  at  the 
gate  by  a Military  Police  escort  and  when 
we  drove  up  in  front  of  the  building  where 
we  were  to  be  housed,  we  were  greeted  by 
a band  and  a big  welcome  sign  which 
the  Officer  Candidate  School  boys  had 
constructed.  We  felt  like  visiting  royalty! 

The  Infantrymen  seemed  determined  to 
enlighten  us  on  every  phase  of  their  train- 
ing, and  during  our  three  days  at  the 
Center,  we  were  continually  being  whisked 
from  one  end  of  the  post  to  the  other.  We 


had  lectures  on  the  organization  and 
facilities  of  the  U.  S.  Army  Infantry 
School,  and  orientations  on  the  Army  air- 
borne and  ranger  training.  We  saw  a com- 
bined arms  demonstration  and  watched 
an  Infantry  Tank  Team  and  a Mobile 
Task  Force  in  action.  We  watched  some 
of  the  student  officers  testing  their  mental 
and  physical  agility  on  the  Leaders’  Reac- 
tion Course,  and  later,  we  saw  Army 
scout  dogs  demonstrate  the  same  qualities 
on  a specially  designed  obstacle  course. 
On  the  last  day  of  our  visit,  we  were  flown 
by  Army  helicopter  to  Fryar  Field  where 
we  had  a lecture  and  a demonstration  on 
Army  aircraft.  By  this  time,  we  were  all 
thoroughly  imbued  with  the  spirit  of  the 
Infantry,  and  were  making  (dans  to  “Join 
the  WAC”  and  ask  for  Fort  Benning  for 
our  first  assignment.  Possibly  we  were 
slightly  influenced  by  the  fact  that  there 
are  forty  thousand  men  there  and  only  a 
handful  of  Wacs. 

Our  last  week  at  Fort  McClellan  was 
enhanced  by  a round  of  non-routine  activi- 
ties which  had  been  planned  for  us.  One 
of  the  most  exciting  things  that  happened 
to  us  was  meeting  Colonel  Milligan,  the 
Director  of  the  WAC!  We  also  had  several 
chances  to  meet  and  talk  with  other  offi- 
cers and  non-commissioned  officers  about 
career  opportunities  in  the  WAC. 

In  addition  to  our  regular  classes,  we 
had  practices  for  our  graduation  and  grad- 
uation parade.  We  were  beginning  to  get 
excited  about  these  ceremonies,  and  about 
getting  paid,  and  most  of  all,  about  going 
home!  At  the  same  time,  we  were  sorry 
to  see  the  end  of  our  training  approaching. 
It  appeared,  in  retrospect,  that  Army  life 
wasn’t  so  bad  after  all,  and  we  began  to 
regard  our  training  with  a feeling  of 
nostalgia.  We  felt  rather  forlorn  the  day 
we  had  to  turn  in  our  uniforms  and  equip- 
ment. It  was  hard  to  realize  that  we  were 
no  longer  WAC  cadets! 

By  the  time  we  left  Fort  McClellan, 
most  of  us  had  wept  gallons  of  tears  at 
the  thought  of  leaving  Officer  Training 
Course  and  all  our  friends — botli  class- 
mates and  officers.  There  is  one  bright 
note,  though.  The  good  word  from  the 
Third  College  Junior  Class  is  ,“  RE-UP! 
— We’ll  see  you  next  year!” 
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The  Feminine  Flair  Portrayed 


Louisville  USARMS's  Women's  Army  Corps  exhibit  at  the  Kentucky  State 
Fair  and  Exposition  center  was  created  and  designed  by  Mr.  Owen  Thomas 
Devers,  Jr.,  with  the  assistance  of  SFC  Arvin  S.  Devers,  Jr.  The  miniature 
uniforms  were  made  by  Mrs.  John  P.  Britt  of  Louisville.  Capt  Frances  Berg 
(left),  Louisville  selection  officer,  presented  an  Honorary  Recruiter  Cer- 
tificate to  Mrs.  Britt  for  her  services  and  outstanding  creative  ability.  This 
window  space  is  provided  the  U.  S.  Army  Recruiting  Service  and  is  seen 
by  the  public  on  a year-round  basis. 


In  WAC  Displays 


Vj  WOMEN'S 


ARMY  CORPS 


Travel  - Education 

l CUR  LOCAL.  ASMT  RKPUaBt 


Army  recruiters  at  the  Hartford,  Conn.,  Recruiting  Station  assembled  this 
special  WAC  display  from  available  posters.  Gold  foil  paper  enhances  the 
effectiveness  of  the  posters  by  serving  as  decorative  frames.  A large 
handbag  improvised  as  a traveling  kit  attracts  potential  WAC  enlistees 
who  yearn  for  assignment  to  romantic  places. 


Cincinnati  WAC  window  display,  viewed  by  hundreds  who  pass  along  one 
of  the  city's  busiest  streets,  was  designed  by  Capt  Dolores  Spratley,  WAC 
selection  officer  at  Cincinnati  USARMS.  The  pictures  on  the  left  were  ob- 
tained from  TWA  and  framed  in  white  corrugated  paper.  The  pictures  in  the 
wooden  frames  are  three  of  a series  of  color  pictures  produced  by  the 
Department  of  the  Army. 


Die-cuts  and  world  map  combine  to  make  an  excellent  window  display  set 
appropriately  at  Cleveland's  Hopkins  Airport.  Cleveland  USARMS  recruiters, 
1st  Lt  Ruth  Raines  and  MSgt  Thomas  Wilson  designed  the  display.  Set  in 
a window  immediately  outside  the  terminal  building's  main  entrance, 
this  eye-catcher  is  seen  by  all  who  travel.  The  middle  die-cut  has  been 
painted  to  show  the  WAC’s  new  Green  uniform. 
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Tapping  Future  Nurses 


Eastern  North  Carolina  Student  Nurses  (left  to  right)  Rachel  Griffin, 
Annette  Davis,  Emily  Sessoms,  and  Ellen  Smith  receive  some  last  minute 
instructions  from  SFC  Clarence  K.  Grimes,  Army  recruiter,  after  the  young 
ladies  were  administered  the  Oath  of  Enlistment  in  the  Army's  Student 
Nurse  Program.  The  four  students  enlisted  in  the  Women's  Army  Corps  Re- 
serve, and  six  months  prior  to  graduation  from  nursing  school  will  apply 
for  a commission  in  the  Army  Nurse  Corps  and  go  on  active  duty  for 
two  years.  Miss  Smith  is  training  at  North  Carolina  Memorial  Hospital 
in  Chapel  Hill  and  Misses  Griffin,  Davis  and  Sessoms  are  at  Watts 
Hospital  in  Durham. 


Maj  Sarah  W.  Dunn  (center),  graduate  of  New  York’s  Bellevue  Hospital 
School  of  Nursing  and  now  the  Headquarters  First  Army  nurse  selection 
officer,  welcomes  ten  Bellevue  student  nurses  into  the  U.  S.  Army  Student 
Nurse  Program.  They  were  sworn  into  the  WAC-Reserve  and  will  complete 
their  senior  year  at  Bellevue,  then  they  will  be  commissioned  second 
lieutenants  in  the  U.  S.  Army  Nurse  Corps  Reserve  and  serve  two  years 
on  active  duty.  Left  to  right  are:  Ruthann  Litzon,  Kay  P.  Franklin,  Barbara 
Taylor,  Irene  M.  Cole,  Eileen  M.  Devlin,  Catherine  T.  Quinn,  Ruth  H. 

Smalley,  Norma  D.  Clarke,  Myrna  J.  Porter  and  Mary  C.  Hyatt. 


Fair  Misses  Help  Recruiting  at  State  Fairs 


Debbie  Smith,  "Miss  Indiana  State  Fair,"  appears  at  the  Fair  with  the 
Fifth  U.  S.  Army  Casuals,  a combo  which  put  on  daily  shows  at  the  "This 
Is  The  Army"  exhibit.  The  Casuals,  assigned  to  Fifth  U.  S.  Army  Headquar- 
ters for  special  projects  in  recruiting  publicity,  are  (left  to  right)  SP4  Rudy 
Vait,  SP4  Brent  Bookman,  Pvt  Michael  Delaney,  SP4  Robert  Kaliban,  and 
SFC  Jim  Stewart. 


BIHCKtEV 

BLutfrieto 

CHARLESTON 


M S $ ARMY 

SfcCRUlTINC  SERVICE 


1 : _ 
Hiif'A  Si  If 


ciMr  Self1 


from 


Chooje 


|07  Courses 


Janet  Hill,  "Miss  West  Virginia,"  assisted  greatly  in  the  Beckley  USARMS’s 
efforts  to  attract  young  men  and  women  to  its  exhibit  at  the  West  Virginia 
State  Fair.  Manning  the  display  booth  at  the  Fair  in  Lewisburg  are  SFC 
Cecil  Blankenship  (left),  recruiter  from  Lewisburg,  and  SMaj  Paul  Burdette, 
zone  commander  of  the  Beckley  USARMS. 


Story  Of  A Shirt-Board 

Reenlistment  publicity  in  SETAF  is 
taking  on  a new  gleam  from  the  thinking 
of  SFC  Herman  Sanders,  former  SETAF 
reenlistment  NCO  (now  in  New  Orleans, 
La.)  and  his  relief,  Sgt  A.  Carl  De  Pie- 
trol. 

Ever-alert  to  exploring  new  means  of 
advertising  the  RE-UP  program  in  SETAF, 
many  of  which  have  been  published  in 


this  magazine,  these  two  sergeants  have 
come  up  with  the  idea  of  printing  reenlist- 
ment advertising  on  shirt-boards  that  are 
used  in  the  Quartermaster  laundries. 

Just  picture  the  many  soldiers  and  fe- 
male dependents  who  will  read  this  RE-UP 
advertising.  A minimum  of  three  fresh 
shirts  per  soldier,  per  week,  and  this  ad- 
vertising will  be  placed  before  the  eyes 
of  thousands  of  prospective  reenlistees. 


COLOR  ESCORT  is  now  the  official  term 
for  women  of  the  Armed  Forces  who  per- 
form the  function  of  color  guards.  Under 
a Defense  Department  policy  statement, 
the  ladies  are  not  authorized  to  carry  arms 
nor  will  they  require  armed  male  guards 
for  this  detail. 

THIS  MODERN  ARMY!— Over  75  per- 
cent of  today’s  Regular  Army  Officers  are 
college  graduates. 
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Minneapolis  USARMS  Promotes  Recruiting  Service 
At  American  Legion  Convention 


The  National  American  Legion  held  its 
41st  annual  convention  at  Minneapolis, 
Minnesota  and  the  Minneapolis  USARMS, 
commanded  by  Lt  Col  Daniel  J.  Murphy, 
made  the  most  of  it  to  acquaint  everyone 
with  the  Recruiting  Service  as  an  integral 
part  of  the  Army. 

Three  exhibits  placed  in  strategic  spots 
during  the  six-day  conclave  were  viewed 
by  3,500  delegates,  30,000  Legionnaires, 
Auxiliary  members,  relatives,  and  friends. 

The  theme  of  the  main  display,  built  in 
the  Silk  Screen  Shop  of  the  Fifth  U.  S. 
Army  Recruiting  Publicity  Branch,  was 
that  man  is  still  the  indispensable  element 


of  the  Army.  It  was  set  up  in  the  Minne- 
apolis Auditorium  where  most  of  the  meet- 
ings were  held.  The  old  and  new  Army 
were  depicted  in  pictures  of  uniforms, 
vehicles,  weapons,  etc.  Missiles  were  shown 
in  colored  pictures. 

At  the  Nicollet  Hotel,  a display  of 
medals  attracted  a lot  of  interest. 

In  the  Vocational  High  School,  where 
the  American  Legion  Auxiliary  held  its 
meetings,  old  and  new  Army  uniforms 
were  shown. 

The  600,000  people  who  lined  the 
seven-hour-long  parade  route  got  a good 
look  at  the  Minneapolis  USARMS  float. 

General  Lyman  L.  Lemnitzer,  Chief  of 


Staff,  United  States  Army,  addressed  the 
convention. 

Another  distinguished  guest,  Maj  Gen 
William  W.  Quinn,  Chief  of  Information, 
United  States  Army,  presented  Outstand- 
ing Public  Service  Award  Plaques  to  TV 
stations  of  the  Twin  Cities  in  recognition 
of  their  programming  the  BIG  PICTURE 
series  and  for  their  cooperation  in  dis- 
seminating information  for  the  Army. 

Comments  on  all  sides  indicate  that  the 
Minneapolis  USARMS  gained  many  cen- 
ters of  influence  and  created  a much  better 
understanding  of  the  U.  S.  Army  Recruit- 
ing Service  through  participating  in  the 
National  American  Legion  Convention. 


GENERAL  LYMAN  L.  LEMNITZER,  Chief  of  Staff,  United  States  Army,  and  MSgt  Herbert  G.  Miller,  non-commissioned  recruiting  publicity  officer,  Min- 
neapolis USARMS,  stand  by  recruiting  display  (shown  in  full  at  right)  at  Minneapolis  Auditorium  during  National  American  Legion  Convention. 


Roundup  in  Utah  A Big  PLUS  in  Recruiting 


Thirteen  was  the  lucky  number  at  Fort  Douglas,  Utah,  USARMS,  when 

thirteen  enlistees  were  sworn  in  by  the  Recruiting  Main  Station  executive  Manchester,  N.H.,  USARMS  made  history  when  17  recruits  were  sworn 

officer,  1st  Lt  John  A.  Shanahan  (left).  The  new  Army  members  are  from  into  the  Army  in  one  day.  Capt  Russell  B.  Tyler,  commanding  officer  of 

Ogden  and  Salt  Lake  City,  Utah,  and  Pocatello,  Idaho.  the  station,  is  administering  the  Oath  of  Enlistment. 
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Selling 


By  SFC  Chari  es  J.  Sullivan 

(This  is  the  first  in  a series  of  articles  prepared 
by  SFC  Charles  J.  Sullivan  to  spotlight  some  of 
the  seldom  talked  about  intangible  rewards  of 
being  a professional  soldier.  Sergeant  Sullivan 
is  currently  serving  in  the  Military  Personnel  Pro- 
curement Branch,  Headquarters  United  States 
Army  Air  Defense  Command.  Many  readers  will 
remember  him  as  an  instructor  in  the  Recruiting 
and  Army  Career  Counselor  Course  at  The  Ad- 
jutant General's  School.) 

On  a cold  hazy  January  morning  in 
1946,  the  giant  liner  Queen  Mary  steamed 
slowly  into  the  mouth  of  New  York  Har- 
bor. Over  16,000  war-weary  veterans 
crammed  her  rails  straining  for  that  first 
glimpse  of  home. 

Instead  of  the  expected  jubilation,  how- 
ever, an  almost  solemn  quiet  settled 
throughout  the  ship.  As  we  waited  in 
breathless  anticipation,  the  only  sounds 
were  the  dull  drone  of  the  engines  merg- 
ing with  the  splashing  of  waves  against 
the  ship’s  bow. 

As  I stood  there  on  the  deck  of  the  great 
ship,  the  last  moments  before  this  long 
awaited  occasion  seemed  like  an  eternity 
and  my  thoughts  drifted  back  through  the 
war  years  just  ended.  I remembered  for- 


Go Army  And  Grow 
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with 

Sullivan 


eign  friends  and  wished  that  they  could 
be  with  me  to  share  this  experience  . . . 
and  I thought  of  the  good  times  spent 
in  quaint,  unfamiliar,  but  friendly  places. 

But  I also  remembered  less  pleasant 
things,  such  as  elaborate  monuments 
erected  to  immortalize  would-be  world 
conquerors  and  the  proud  men  who  built 
them  and  later  sought  shelter  from  their 
foundations.  Then  there  were  visions  of 
hungry  children  roaming  rubbled  streets 
of  European  cities  and  the  little  boy  in 
Naples  who  scrambled  on  crutches  for 
his  share  of  candy  passed  out  by  GI’s.  I 
remembered  the  despairing  look  in  the 
eyes  of  mothers  who  became  pitifully 
grateful  for  the  smallest  gifts  of  food  for 
their  families.  I thought  of  a bomb  shelter, 
where  a nine-year  old  girl  desperately 
fought  through  her  fear  to  console  her 
tiny  infant  sister  clutched  tightly  in  her 
arms,  while  the  earth  trembled  as  demons 
of  steel  screamed  down  from  the  sky, 
belching  fire  and  destruction.  Finally  I 
recalled  the  war  graves,  where  survivors 
walked  dazedly  through  endless  rows  of 
crosses  searching  for  all  that  remained 
of  loved  ones. 

Abruptly,  my  thoughts  returned  to  the 


present  as  the  silence  was  interrupted  by 
shrill  whistles  of  harbored  ships  which 
began  sounding  victory  salutes  at  our 
approach.  Suddenly  the  glorious  Statue 
of  Liberty  appeared  through  the  haze 
with  the  majestic  New  York  skyline  in 
the  background.  Giant  “welcome  home” 
signs  became  visible  on  the  docks  and  a 
flattop  barge  pulled  alongside  our  ship 
on  which  chorus  girls  were  highstepping 
to  the  tune  of  “Yankee  Doodle  Dandy.” 
Nearing  the  dock,  we  heard  bands  playing 
the  National  Anthem  and  saw  crowds 
of  cheering,  waving  loved  ones  who  had 
come  to  greet  us. 

I shall  never  forget  the  sharp  thrill  and 
overwhelming  pride  which  came  with  the 
realization  that  this  was  “My  Country,” 
where  humanity  thrives  on  its  faith  in 
God,  and  human  dignity  is  preserved  above 
all  else.  Here,  for  the  first  time,  I became 
fully  aware  of  what  I had  been  fighting 
for  and  what  it  meant  to  be  an  American 
Soldier.  As  we  left  the  ship,  I took  a last 
look  hack  at  Miss  Liberty,  who  seemed 
to  be  holding  her  torch  even  higher,  try- 
ing to  show  the  way  to  the  suffering  mil- 
lions who  were  still  lost  in  a world  dark- 
ened by  fear  and  oppression. 


Come  See  Us,  You  All 


Judging  from  the  beard  on  MSgt  John  H.  Gris- 
ham (left),  recruiter  at  Wheaton,  III.,  it  appears 
that  there  is  no  limit  to  what  a recruiter  will 
do  for  good  community  relations.  Actually,  it 
was  the  means  of  his  meeting  many  people 
who  inquired  about  its  progress.  The  Sergeant, 
of  course,  had  to  get  permission  to  grow  it  for 
the  Wheaton  Centennial.  Here,  Sergeant  Gris- 
ham rides  on  the  Chicago  USARMS  float  during 
the  Centennial  Parade.  He  portrays  a Civil  War 
soldier  providing  the  “then  and  now"  contrast 
alongside  Sgt  Irma  Mishler,  WAC,  and  Sgt 
Robert  Dye.  (The  photo  credited  to  J.  Ruffley 
was  published  with  an  article  in  the  Wheaton 
JOURNAL.) 
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Citizens  of  Baton  Rouge,  La.,  were  made  aware 
of  the  opening  of  a new  U.  S.  Army  Recruiting 
Station  in  their  city  after  local  recruiters  passed 
out  handbills.  Five  thousand  handouts,  which 
were  printed  through  the  courtesy  of  local  mer- 
chants, were  obtained  by  MSgt  Arthur  Martin, 
NCOIC.  In  addition  to  passing  out  the  handbills, 
some  were  posted  in  business  establishments 
and  others  mailed  to  desirable  applicants. 
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U.  S.  ARMY  RECRUITING 

PUBLICITY  'PROPS' 


U.  S.  Army  Ads— -November  1959 

Opportunities  For  High  School  Graduates 

(Full  Page — Duotone) 

It  Happens  Before  Enlistment! 

You  Choose  As  A Graduate  Specialist 
Scholastic  Magazines,  Nov. 11 

(Senior  Scholastic,  Practical  English,  World  Week) 
Scholastic  Roto 
Science  World 
National  Future  Farmer 

Opportunities  For  Specialist  Training 

Want  Training  In  Aircraft  Maintenance?  Communications? 
Engineering? — Choose-lt-Yourself  Before  Enlistment 

Hot  Rod 

Popular  Mechanics 
Science  World 

Pick  The  Training  You  Want!  Choose-lt-Yourself 

Motor  Life 
Sport 

Sports  Review 

The  World  At  Your  Doorstep — Choose  Your  Army 
Travel  Before  Enlistment 
Popular  Science 

For  Parents’  Readership 

(One-half  page,  black  and  white) 

When  Your  Son  Asks  For  Military  Advice 
American  Legion  Magazine 
Veterans  of  Foreign  Wars  Magazine 
Rotarian  Magazine 
Kiwanis  Magazine 
The  Lion  Magazine 

Reenlistment 

(One  page,  black  and  white) 

Leadership  Counts  When  There’s  Credit  Due 

Army  Times — Nov.  7 

Leadership  Counts  When  Your  Men  Need  To  Know 

Army  Times — Nov.  21 

(Full  page,  four  color) 

Infra-Red  Eyes 

American  Armed  Forces  Features 

Doctors 

(Full  page,  black  and  white) 
Specialist-Minded?  Get  Top-Notch  Training  And 
Instruction  in  An  Army  Sponsored  Residency 

Resident  Physician 

Did  You  Know?  Army  Surgeon  General  George  Sternberg 
Was  The  First  Man  To  Photograph  The  Tubercule  Bacillus 

New  Physician 

Nurses 

(Full  page,  black  and  white) 

Meet  A Nurse  With  A Golden  Future 

American  Journal  Of  Nursing 


Nursing  Outlook 
Nursing  World 

Army  Medical  Specialist  Corps 

(Full  page,  black  and  white) 

Qualified  Dieticians!  Student  Dieticians! 

College  Juniors! — Here's  Food  For  Thought 

Journal  Of  American  Dietetic  Ass’n 
Journal  Of  Home  Economics 

An  Outstanding  Educational  Opportunity 
For  Physical  Therapists 
Physical  Therapy  Review 

Lawyers — Judge  Advocate  General's  Corps 

(Full  page,  black  and  white) 

Graduate  Lawyers!  Tackle  Important  Cases 
Right  From  The  Start! 

Case  and  Comment 

Props  In  Production 

DO  NOT  request  any  of  these  materials  until  after  you  have 
received  your  automatic  distribution  or  they  have  been  listed 
below  as  “Now  Available  For  Requisitioning  from  MPPD- 
TAGO.” 

In  Production  For  Automatic  Distribution  Later 

Window  Card  Frames 

WAC  Enlisted  Direct  Mail  Piece 

Helping  Youth  Face  The  Facts  Of  Military  Life — LB-398RevR 
Straight  Talk  About  Staying  In  School 
Pocket  Guide  for  MOS  Option  Folders — LB-678 
Reenlistment  Booklet,  “A  Word  to  the  Wives” — LB-703 
Scotchlite  Camden  Frames  and  Suggested  Uses  Memo 
Direct  Enlistment  for  USARADCOM  (fact  sheet) — F-106  Rev 
USARADCOM  fact  sheet  “These  are  the  Facts” — F-124 
Army  Occupations  and  You — LB-523-Rev  1 
Military  Service  Ahead — LB-468-Rev 
For  Men  Only — Airborne  booklet — LB-384  R Rev  1 
This  Is  How  It  Is — LB-400  Rev  2 
Visual  Recruiter  Insert  Card 
For  High  School  Grads  and  Seniors  Only 
(direct  mail  piece)  810-202 
Newspaper  Mats 
The  Army  and  Your  Education 
Women's  Army  Corps 

WAC  Reenlistment  Booklet — LB-702 

In  Production  For  Ordering  From  Stock  Later 

Special  Forces — option  folder 

Intelligence — option  folder 

U.  S.  Army  Security  Agency — option  folder 

Electronics — option  folder 

Military  Crafts — option  folder 

Precision  Maintenance — option  folder 

Electrical  Maintenance — option  folder 

Graphics — option  folder 

Combat  Specialties — option  folder 

General  Technical — option  folder 
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Clerical — option  folder 

Motor  Maintenance — option  folder 

Male  Enlisted  Die-Cuts,  67"  Summer  and  Winter  Uniforms 
Male  Enlisted  Die-Cuts,  21"  Summer  and  Winter  Uniforms 
WAC  Enlisted  Die-Cuts,  67"  Summer  and  Winter  Uniforms 
WAC  Enlisted  Die-Cuts,  21"  Summer  and  Winter  Uniforms 
TAKE  ONE  racks  (table  and  floor  model) 

RE-UP  Army  Vehicle  Decal 

Now  Available  for  Requisitioning  From 
MPPD-TAGO 

(Options) 

STRAC  option  folder — LB-694 
Airborne  option  folder — LB-695 
Travel  option  folder — LB-696 
U.  S.  Army  Bands  option  folder — LB-466  Rev  2 
Army  Security  Agency  option  folder — 81-462 
(General ) 

Fact  sheet  for  new  MOS  options — 93-128 
Insignia  poster — 87-36 

Soldier  Die-Cut  21"  Summer  and  Winter  uniforms 
Meet  The  Modern  Army — LB-615 
Instruction  Book  for  MOS  charts — LB-433 
Pioneers  in  Space  (car  card) — 82-548 

TV  slides,  35mm,  Choose  Your  Job  Training  in  Modern  Army 
Green — 87-34 

I’m  Your  Army  Recruiter  (window  car)  83-604 

(For  High  School  Students  and  Graduates) 

For  High  School  Graduates  and  Seniors  Only 
(direct  mail  piece)  810-202 
SPECIAL:  For  High  School  Graduates  and  Seniors 
Only— 810-204 

(Vocational  Training) 

Pick  Your  Vocational  Training — 810-222 

Be  A Graduate  Specialist,  11  x 14  car  card — 812-278 

Be  A Graduate  Specialist,  24-sheet  billboard  poster — 812-274 

Pathway  to  Maturity — 75-510 

Newspaper  Mats — 712-344 

Women’s  Army  Corps  Materials 

WAC  Die-Cut,  21"  Summer  Uniform — 810-186 
WAC  Enlisted,  direct  mail  piece — C-32 
The  Job  That  Has  Everything — 710-216 
Executive  Wanted,  WAC  Officer — LB-476  Rev 
Executive  Wanted  (folder)  LB-500 
Women’s  Army  Corps — 810-216 
Your  Ticket  To  World  Travel — 811-246 
Preview — 810-212 

Careers  For  Women  In  The  Armed  Forces  (DACOWITS)  — 
LB-575 

Reenlistment  Publicity  Materials 

RE-UP  Army  Bumper  Stickers — 710-248 

Replacement  Cards  For  Reenlistment  Interview  Guides — 84-116 
Career  Counselor,  11  x 14  window  card  with  easel — 83-632 
The  Army  As  A Career — 810-208 

All  Present  Or  Accounted  For  (Booklet)  (Presentation  guide 
for  the  film  of  the  same  title)  82-546 
90-Day  Wondering  (handout)  810-168 

General  Electric  Commercial  Calendar 

A generous  supply  of  General  Electric’s  “Fiscal  Year  1960” 
calendars  were  supplied  to  the  Recruiting  Service  in  October. 


These  were  distributed  on  a one-time  basis  and  there  can  be  no 
reordering.  This  calendar  was  introduced  by  General  L.  L. 
Lemnitzer,  chief  of  staff,  U.  S.  Army,  and  was  produced  by 
Missile  and  Space  Vehicle  Department,  a department  of  the  De- 
fense Electronics  Division,  Philadelphia,  Pa. 

Please  Destroy 

Personnel  policy  resulting  from  the  closing  of  GYROSCOPE 
for  Europe  has  necessitated  the  destruction  of  all  “Operation 
Gyroscope”  option  folders  (B-465R1).  All  option  folders  carry- 
ing that  title  should  be  destroyed  and  none  distributed  in  the 
future. 

Radio 

Transcribed  Weekly  Programs 

Army  Bandstand 

This  program  is  a very  popular  15-minute  show  designed  for 
young  America  listener  appeal.  It  features  the  music  of  the  U.  S. 
Army  Band  Orchestra  conducted  by  Major  Hugh  Curry.  On 
alternate  weeks  music  makers  such  as  Mitch  Miller,  Hugo  Win- 
terhalter, Warren  Covington,  etc.,  climb  aboard  the  Bandstand. 
Tunes  and  talent  appearing  on  November’s  programs  are: 

Program  73  for  release  week  of  November  2 features  the  music 
of  Hugo  Winterhalter  and  his  orchestra.  Selections  include  I Still 
Get  A Thrill  Thinking  Of  You,  Really  O'Reilly  and  Chap  From 
Chapaqua. 

Program  74  for  release  week  of  November  9 features  the  U.  S. 
Army  Band  Orchestra  and  guest  star  U.  S.  Army  PFC  Steve 
Lawrence.  Steve  sings  Idle  Conversation  and  the  U.  S.  Army 
Band  Orchestra  plays  I Could  W rite  A Book,  Panificia  and  Keep- 
in  Out  Of  Mischief  Now. 

Program  75  for  release  week  of  November  16  features  The  Three 
Suns.  Selections  include  Pm  Sitting  On  Top  Of  The  World, 
Moonlight  Shuffle  and  Dream. 

Program  76  features  the  U.  S.  Army  Band  Orchestra  for  release 
week  of  November  23.  Selections  include  / Hadn’t  Anyone  ’Till 
You,  Sweet  Lorraine  and  Lights  Out. 

Program  77  for  release  week  of  November  30  features  Warren 
Covington  and  his  orchestra.  Selections  include  Tea  For  Two  Cha 
Cha,  Night  And  Day  and  One  O’Clock  Jump. 

Country  Style,  U.  S.  A. 

Some  of  the  top-notch  Country  and  Western  artists  appear 
this  month  on  the  Recruiting  Publicity  Center’s  weekly  tran- 
scribed series  called  Country  Style,  U.S.A.  This  program  contin- 
ues to  be  one  of  the  most  popular  transcribed  shows  produced  by 
RPC  and  is  currently  broadcast  by  1,871  stations.  The  talent  for 
the  month  includes  The  Jordanaires,  Johnny  Tillitson.  Ferlin 
Husky,  Jim  Reeves  and  Marty  Robbins. 

Program  220  for  release  week  of  November  2 features  The 
Jordanaires  with  guest  Jerry  Byrd.  The  Jordanaires  sing  Search 
Me  Lord,  Just  Dip  Your  Fingers  and  Where  No  One  Stands 
Alone.  Guest  Jerry  Byrd  plays  Paradise  Island. 

Program  221  for  release  week  of  November  9 features  Johnny 
Tillitson  with  guest  Floyd  Cramer.  Johnny  sings  Rip  It  Up,  I 
Cant  Help  It  and  I Never  Knew.  Guest  Floyd  Cramer  plays 
Alexander’s  Ragtime  Band. 

( Continued  on  page  20) 
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Program  222  for  release  week  of  November  16  features  Ferlin 
Husky  with  guest  Billy  Byrd.  Ferlin  sings  Draggin  The  River, 
Looking  Back,  Sioux  City  Sue  and  A Closer  Walk  With  Thee. 
Guest  Billy  Byrd  plays  Anytime. 

Program  223  for  release  week  of  November  23  features  Jim 
Reeves  with  guest  Glen  Douglas.  Jim  sings  Don’t  Let  The  Stars 
Get  In  Your  Eyes,  City  Lights  and  Invitation  To  The  Blues.  Guest 
Glen  Douglas  sings  You  Sure  Look  Lonesome. 

Program  224  for  release  week  of  November  30  features  Marty 
Robbins  with  guest  Dotty  Sills.  Marty  sings  Sweet  Lies,  Then  I 
Turned  And  Slowly  Walked  Away  and  Judy.  Guest  Dotty  Sills 
sings  I Can’t  Help  It. 

Steve  Lawrence  Show 

This  transcribed  15-minute  program  features  PFC  Steve  Lawrence 
spinning  hit  tunes  of  the  day  and  visiting  with  prominent  guests 
such  as  Eydie  Gorme,  Joe  Reisman,  Hugo  Winterhalter  and 
others.  This  series  is  distributed  in  a package  of  14  shows  per 
delivery  and  is  scheduled  for  weekly  airing  by  radio  stations.  The 
second  set  of  14  shows  will  be  delivered  to  radio  stations  this 
month. 

Army  Hour 

Here  are  some  of  the  feature  highlights  to  be  presented  on 
the  Army  Hour  during  November. 

There  will  be  an  on-the-scene  report  from  Fort  Sherman,  Panama 
Canal  Zone,  where  Latin  American  students  attending  the 
USACARIB  school  are  given  a live  firepower  demonstration. 
At  this  Army  training  school  in  the  Canal  Zone,  all  the  instruc- 
tion is  in  Spanish  and  more  than  13  Latin-American  countries 
are  represented. 

From  Fort  Sill,  Oklahoma,  comes  the  unusual  and  inspiring 
story  of  a private  first  class  who  made  1st  lieutenant  in  less 
than  a year.  Specialist  Bill  Sams  reports  this  story  of  the  rapid 
rise  of  PFC  Ed  D.  Hodge  directly  to  the  Army  Hour. 


At  Fort  Knox,  Army  Hour  reporter,  Lt  Paul  Wineman,  takes  a 
trip  into  outer  space — without  leaving  the  ground.  With  his 
portable  recorder  strapped  to  him,  he  records  his  sensations  as 
he  is  placed  on  the  remarkable  “spinning  table”  that  tests  his 
“space  travel”  reactions. 

During  a visit  to  Fort  Lewis,  Washington,  General  Bruce  C. 
Clarke,  commanding  general,  U.  S.  Continental  Army  Command, 
describes  the  role  of  the  combat  soldier  in  this  modern  missile 
age  and  explains  the  “One  Army”  concept. 

Musical  features  on  the  Army  Hour  are  many  and  varied,  in- 
cluding marches  such  as  John  Philip  Sousa’s  El  Capitan  and 
Edwin  Franko  Goldman’s  On  The  Mall;  choral  selections  that 
present  the  United  States  Army  Chorus  and  the  Fort  Dix  chorus, 
and  soldier  guest  stars  such  as  PFC  Jim  Cobb  singing  Scarlet 
Ribbons  and  Pvt  Jerry  Lamont,  accordianist,  playing  Twilight 
Time. 

The  list  of  new  stations  carrying  the  Army  Hour  is  growing 
larger  weekly  thanks  to  intensive  coverage  by  Army  recruiters. 

Million  Seller  Series 

Available  to  all  radio  stations.  A set  of  thirteen  45-RPM  record- 
ings which  have  sold  over  a million  copies  through  Columbia, 
RCA  Victor,  Decca,  Mercury  and  others.  This  5-minutes  each 
side  set  features  leading  vocalists  with  their  top  numbers. 

RCA  Gold  Standard  Series 

Thirteen  45-RPM  records,  5 minutes  each  side,  available  to  all 
radio  stations.  A set  of  thirteen  recordings  of  RCA  Victor  records 
that  have  sold  over  one  million  copies.  Such  all-time  favorites  as 
Tommy  Dorsey’s  Song  Of  India ; Benny  Goodman  with  Lady 
Be  Good;  Glen  Miller’s  In  The  Mood  and  many  others.  Each 
recording  is  introduced  by  Martin  Block  and  varies  from  four 
to  five  minutes  in  length. 

Programming  Plus 

Twenty-four,  2-minute  shows,  released  to  all  AM,  FM  and 
College  Radio  Stations,  feature  automotive  tips  on  these  first  re- 
leases. Each  program  has  a one  and  a half  minute  automotive 
suggestion  with  a 30-second  commercial. 


Assortment  of  Displays 


This  display,  constructed  by  MSgt  James  C.  Meachum,  Orlando,  Fla.,  sta- 
tion commander,  points  out  the  advantages  of  “Choice  not  Chance  . . . 
in  Modern  Army  Green.  Through  the  cooperation  of  Sears  Roebuck  & Com- 
pany of  Orlando,  it  remained  in  one  of  their  front  Main  Street  windows 
for  a two-week  period. 


Movie  goers  in  Shreveport,  La.,  eyeing  the  coming  attractions,  are  re- 
minded of  enlistment  opportunities  in  the  U.  S.  Army.  Shreveport  USARMS 
personnel  used  available  display  materials  to  construct  this  exhibit.  It  is 
located  in  the  Coming  Attractions  window  at  the  lobby  entrance  of  the 
Don  Theater. 
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Commercial  Spot  Disc 

A new  commercial  spot  disc  will  be  distributed  to  all  AM,  FM 
and  college  radio  stations  in  CONUS  this  month.  Included  on 
the  disc  are  60-,  20-  and  10-second  commercials.  The  announcers 
used  on  the  disc  were  MSgt  Bud  Goodyear  of  the  Public  Infor- 
mation School.  Ft.  Slocum.  N.Y.,  and  Sgt  Bill  Trumbull,  an- 
nouncer for  the  Army  Chorus,  Ft.  Myer,  Va.  These  recordings 
stress  the  fact  “You  Can  Choose  Your  Desired  Training  Before 
Enlistment."  The  interesting  feature  of  these  commercials,  pro- 
duced by  Lt  Stephen  B.  Friedheim.  MPPD-TAGO,  is  the  un- 
usual sound  effects  that  blanket  the  background  of  each  one.  These 
unusual  sounds  were  supplied  to  the  Army  Recruiting  Service 
by  Mr.  Norman  DeMarco,  manager  of  the  Fine  Arts  Center, 
University  of  Arkansas.  He  graciously  offered  these  sounds  for 
this  specific  use.  By  using  electronic  equipment,  he  has  been 
able  to  record  sounds  that  in  themselves  denote  “modernism" 
and  when  they  are  coupled  with  the  Army’s  Modern  Army 
advantages  they  present  a very  pleasing  and  convincing  com- 
mercial. An  information  copy  of  this  disc  is  being  supplied  to 
each  MPPO  and  each  RMS  for  their  information.  Additional 
discs  will  be  available  for  requisitioning  through  normal  chan- 
nels from  The  Adjutant  General,  Department  of  the  Army, 
Washington  25,  D.C.;  Attn:  AGSN-R. 

National  Anthem  Disc 

Available  to  all  radio  stations.  The  National  Anthem,  ideal  for 
opening  or  closing  a programming  day  on  radio  or  for  any 
patriotic  event,  features  two  cuts  with  the  U.  S.  Army  Band  and 
two  cuts  with  the  U.  S.  Army  Chorus.  For  information  on  the 
above  shows,  address  the  Adjutant  General,  Department  of  the 
Army,  Washington,  D.C.;  Attn:  AGSN-R. 

Network  Programs 

(These  programs  are  listed  for  informational 

purposes  only;  not  available  for  requisitioning) 

At  Ease 

Saturdays  1835-1855.  The  U.  S.  Army  Band  Orchestra  and  Chorus 
sing  and  play  everybody’s  favorite  mood  music  over  Tbe  American 
Broadcasting  Network. 


PFC  STEVE  LAWRENCE  (center)  interviews  Phillip  (left)  and  Dennis 
Crosby,  while  SP5  Bill  Trumbull  (standing),  announcer  with  The  United 
States  Army  Band,  looks  on.  The  interview  will  be  heard  on  At  Ease. 


Songs  By  Steve  Lawrence 

Saturdays  1130-1200.  (New  York  broadcast  Sundays  from  0815- 
0845  hours.)  Featuring  songs  by  Steve  Lawrence  and  music  of 
the  U.S.  Army  Band  Orchestra  under  the  direction  of  Major 
Hugh  Curry.  Over  The  Columbia  Broadcasting  System. 


Army  Hour 

A regular  Mutual  Network  program  on  a public  service  basis. 
This  program  is  heard  in  the  United  States  over  the  Mutual 
Broadcasting  System  plus  an  additional  50  independent  stations. 
It  is  also  broadcast  overseas  via  AFRTS.  This  weekly  radio 
series  is  produced  by  the  Radio-TV  Branch,  Troop  Information 
Division. 

NOTE:  Because  the  Recruiting  Service’s  network  programs  are 
broadcast  as  public  service  functions,  local  radio  stations  are  at 
liberty  to  reschedule  them  or  even  omit  them  from  the  schedule. 
As  a result,  recruiters  may  find  that  a program  is  broadcast 
locally  at  a time  different  from  that  of  the  network. 

( Continued  on  page  22  ) 


Attention-Getters  for  Every  Purpose 


RaitJit  eutm  m 

WWW’1!*  tiuiia  muu 


The  airborne,  transportation  and  atomic  weapons  models  and  the  inviting 
sign  are  designed  to  get  viewers  into  the  Kensington  Recruiting  Station, 
Philadelphia,  Pa.,  where  they  can  see  an  engineer  display  and  the  re- 
cruiters can  see  them. 


fho«HC 

your  pluco 
in  thf  Sim 


Sgt  Donald  E.  Yount,  career  counselor  at  Fort  Hamilton,  Brooklyn,  N.  Y., 
shows  reenlistment  display  at  the  Post  Reenlistment  Office  which  gives  a 
choice  of  “places  in  the  sun." 
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( Cont’d) 

In  cases  where  a local  station  does  not  carry  a program,  recruiters 
might  explore  the  possibility  of  the  station’s  transcribing  off 
the  network  line  and  scheduling  the  program  as  a delayed  broad- 
cast at  a time  convenient  to  the  station.  To  keep  abreast  of  local 
scheduling  of  Recruiting  Service  network  programs,  recruiters 
will  find  it  advisable  to  check  with  local  radio  station  personnel 
to  find  out  if  the  local  network  station  carries  the  program  and, 
if  so,  the  exact  time  when  a series  is  broadcast. 

Give  your  recruiting  station  address  to  all  radio  stations  carrying 
the  Recruiting  Service  shows.  They  may  use  it  for  special  an- 
nouncements which  will  bring  in  additional  prospects. 

Holiday  Album  of  Music 

At  the  present  time  the  supply  of  Holiday  Album  of  Music  is 
exhausted.  A new  Album  is  in  the  recording  stage  and  it  should 
be  completed  before  the  end  of  this  calendar  year.  No  date 
has  been  set  for  distribution,  but  it  should  be  sometime  early 
in  1960.  Each  Army  will  receive  advance  notice  so  that  re- 
cruiters may  ascertain  what  radio  stations  may  desire  the  new 
Album.  If  a radio  station  shows  a desire  for  this  new  Album, 
a request  should  be  made  to  The  Adjutant  General , Department 
of  the  Army,  Washington  25,  D.C.;  Attn:  AGSN-R.  These  re- 
quests will  be  held  in  an  active  file  and  as  soon  as  the  new 
set  is  ready  for  distribution,  the  Albums  will  be  sent  directly 
to  the  stations  on  the  waiting  list.  Since  its  conception  several 
years  ago,  the  Album  of  ten  hofiday  programs  has  steadily 
grown  in  popularity.  For  this  reason  plans  were  made  for 
another  series  of  discs  for  the  major  holidays  of  the  year.  The 
new  Album  will  include  the  following  holiday  programs:  New 
Year’s  Day,  Lincoln’s  Birthday,  Washington’s  Birthday,  Easter, 
Memorial  Day,  Independence  Day,  Labor  Day,  Veterans’  Day, 
Thanksgiving  Day,  and  Christmas.  This  second  series  will  use 
a different  announcer  and  different  music  from  the  first  series 
and  the  programs  will  he  on  12-inch  microgroove  discs.  There 
will  be  some  radio  stations  that  still  have  the  original  Album 
but  will  desire  to  have  the  new  set  of  programs.  This  new  Album 
will  give  us  30  minutes  of  programming  for  each  disc,  whereas 
the  disc  of  the  old  Album  gave  15  minutes  of  programming. 

Films 

Signal  Corps — New  Release 

Military  Lady  (W AC) 

TF  35-2781,  37  min.,  1959,  black  and  white.  Role  of  WAC  in 
the  U.S.  Army — emphasis  on  military  career  benefits  in  terms 
of  salary,  education  and  job  opportunities. 

Training  Film 

In  supply  at  MPPD-TAGO  are  85  copies  of  the  Army  Re- 
cruiter Training  Film,  “By  Their  Needs  You'll  Know  Them,” 
and  a small  supply  of  the  “Discussion  Guide”  for  this  film. 
RMS’s  desiring  this  film  and  a small  quantity  of  the  Guide 
should  requisition  from  The  Adjutant  General,  Department  of 
the  Army,  Washington  25,  D.C.;  Attn:  AGSN-M. 

Army  Exhibit  Unit 

Cavalcade  of  Progress,  outdoor  exhibit 

Southeastern  Coastal  Fair,  Savannah,  Ga.  2-7  Nov. 

Greater  Jacksonville  A&I  Fair,  Jacksonville,  Fla.  12-21  Nov. 


Television 

Command  Performance 

As  of  October  2,  110  placements  have  been  made  of  the  Com- 
mand Performance  television  series.  Listed  below  are  the  tele- 
vision stations  which  have  been  added  or  dropped  since  Septem- 
ber 1.  If  the  program  is  playing  in  your  area,  a special  check 
should  be  made  to  assure  that  it  is  being  used  in  the  time  period 
listed  below  or  in  the  October  issue  of  this  publication.  Any 
change  in  the  local  television  station’s  programming  of  Command 
Performance  should  be  reported  to  The  Adjutant  General,  Depart- 
ment of  the  Army,  Washington  25,  D.C.;  Attn:  AGSN-R. 

Command  Performance  Additions 


First  Army 

WNTA-TV  ' Sunday 

New  York  City,  N.Y.  1030 

Second  Army 

WCPO-TV  Saturday 

Cincinnati,  Ohio  0830 

WTOL-TV  Saturday 

Toledo,  Ohio  1400 

Third  Army 

WIS-TV  Sunday 

Columbia,  S.C.  2215 

WNTC-TV  Saturday 

Greenville,  N.C.  1230 

WPST-TV  Saturday 

Miami,  Fla.  1130 

WTVT-TV  Saturday 

Tampa,  Fla.  1330 

WDBO-TV  Saturday 

Orlando,  Fla.  1800 

Fourth  Army 

KGGA-TV  Saturday 

Albuquerque,  N.M.  P.M. 

KCTV-TV  Saturday 

San  Angelo,  Tex.  1300 

Fifth  Army 

KOAM-TV  Sunday 

Pittsburg,  Kans.  1600 

KPLR-TV  Friday 

St.  Louis,  Mo.  2030 

Sixtli  Army 

KOMO-TV  Saturday 

Seattle,  Wash.  1600 

KIMA-TV  Saturday 

Yakima,  Wash.  1600 

KREM-TV  Saturday 

Spokane,  Wash.  1530 

KBAK-TV  Saturday 

Bakersfield,  Calif.  1800 


Deletions 

WHIO-TV— Dayton,  Ohio 
WSPD-TV— Toledo.  Ohio 
WJXT-TV— Jacksonville,  Fla. 
KLAS-TV — Las  Vegas,  Nev. 
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THE  BIG  PICTURE  Hits  Stride  in  New  Season 


Today,  nine  years  after  the  start  of  the 
Korean  War,  serious  secondary  film  docu- 
mentary studies  of  this  rather  enigmatic 
episode  in  American  history  are  being  re- 
leased for  television  on  THE  BIG  PIC- 
TURE this  month. 

As  previously  reported,  “Summer 
Storm”  (TV-445),  “Winter  War”  (TV- 
446),  and  “War’s  End”  (TV-447)  will  be 
released  beginning  the  weeks  of  November 
2nd,  9th,  and  16th  from  the  Central  Film 
and  Equipment  Exchanges. 

The  Army  Pictorial  Center,  producer  of 
the  Army’s  weekly  television  series,  has 
analyzed  the  military  as  well  as  diplomatic 
facets  of  the  Korean  War  by  utilizing  the 
journalistic  talents  of  distinguished  war 
correspondents.  The  script  writers  effec- 
tively get  into  the  personalities  of  the 
soldiers  of  the  United  Nations’  Command 
and  tell  the  story  of  the  fighting  to  the 
drum-beats  of  battle. 

The  three  pictures  were  produced  pri- 
marily as  a “package”  for  television  and 
non-commercial  screenings.  They  will  be 
welcomed  by  the  veterans’  organizations 
in  particular. 

Producers  of  THE  BIG  PICTURE  series 
include  Messrs.  Benjamin  Stelson,  Dick 
Allen,  and  Robert  Ervin.  Stelson  has  been 
associated  with  the  series  since  it  began 
under  the  supervision  of  Mr.  William 
Brown  back  in  1951.  Brown  today  is  Deputy 
Chief  of  Production  at  the  Army  Pic- 
torial Center  and  Stelson  heads-up  the 
“project  officers,”  as  they  are  called,  in 
the  Information  Films  Office  at  the  Pic- 
torial Center  where  THE  BIG  PICTURE 


is  created.  He  is  a soft-spoken,  non-flashy 
technician,  having  begun  his  career  a 
number  of  years  ago  at  Warner  Brothers’ 
Studio  in  Hollywood. 

Without  flamboyance,  suede  shoes  or 
press  agentry,  he’s  a standout  among  his 
television  film  production  colleagues  in: 

• Getting  maximum  cooperation  from 
camera  crews  and  the  dozens  of  people 
who  develop  the  series. 

• Contributing  creative  production  ideas 
and  concepts  which  give  depth  and  di- 
mension to  the  TV  episode  and  to  tele- 
vision itself. 

• Upgrading  the  program  content  to 
the  highest  common  denominator  of  audi- 
ence taste. 

• Withstanding  chaotic  production  pres- 
sures. 

• Maintaining  perspective  on  himself 
and  his  work. 

It  is  because  of  these  three  outstanding 
“project  officers”  that  THE  BIG  PIC- 
TURE continues  to  roll  into  the  several 
hundred  television  outlets  across  the  Na- 
tion. 

Currently  producing  a new  episode, 
titled  “Washington  Soldier,”  Stelson  will 
bring  to  the  screens  of  thousands  of  TV 
viewers  the  story  of  soldiers  on  duty  in 
The  Pentagon  and  assigned  to  Headquar- 
ters Company,  United  States  Army,  Fort 
Myer,  Virginia. 

Starring  in  the  film  is  PFC  Edward 
Griffiths  of  the  Military  District  of  Wash- 
ington, who  was  originally  assigned  to 
Honor  Guard  Company,  1st  Battle  Group, 
3d  Infantry  (The  Old  Guard)  at  Fort 


Myer.  Griffiths  studied  drama  and  acting 
at  Washington  University  in  St.  Louis, 
Missouri,  before  entering  the  Army  in 
March  1958. 

The  original  shooting  script  was  pre- 
pared by  Dan  Klugherz  and  directed  by 
Don  Livingston,  a free-lance  motion  pic- 
ture director  from  New  York.  In  approach- 
ing the  subject,  Klugherz  realized  the  over- 
whelming amount  of  material  available 
in  Washington,  D.  C.,  the  varied  jobs  of 
the  men  and  women  in  uniform  and  the 
unique  experience  of  being  a part  of  the 
life  of  this  great  city. 

Since  the  soldier  in  question  must  also 
follow  a monthly  training  schedule  with 
Headquarters  Company,  United  States 
Army,  the  writer  has  included  field  train- 
ing sequences  in  the  picture  as  well  as 
a troop  information  program-tour  of  the 
famous  Civil  War  battlefield — Manassas 
or  Bull  Run.  Here  began  the  first  great 
battle  of  the  War  Between  the  States  on 
a bright  Sunday,  July  21,  1861.  Recreated 
in  subject  camera  form,  the  sounds  and 
clamor  of  battle  will  be  realized  by  TV 
audiences. 

“Washington  Soldier”  will  be  a film 
that  young  and  old  will  enjoy.  It  will  be 
a look-see  at  a side  of  Washington  the 
tourist  seldom  sees  as  lie  passes  through. 
There  will  he  a concert  in  the  inner  court- 
yard of  The  Pentagon  with  the  United 
States  Army  Band,  featuring  PFC  Steve 
Lawrence,  and  a tour  of  the  famous  five- 
sided building  along  the  Potomac. 

A year-end  release  or  early  January 
play-date  on  this  production  is  expected. 


WASHINGTON  SOLDIER,  PFC  Edward  Griffiths,  reports  to  his  new  "Top,1' 
1st  Sgt  Robert  Faulkner  of  Hq  Co,  U.  S.  Army,  Ft.  Myer,  Va.  Directing  the 
sequence  is  Don  Livingston.  SFCs  Billy  Hudgins  and  Harry  Cashion  look  on. 


mm 
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PFC  STEVE  LAWRENCE,  another  “Washington  Soldier,"  sings  for  a "play- 
back" session  of  filming  at  The  Pentagon,  featuring  the  United  States  Army 
Band  under  the  direction  of  Major  Hugh  Curry. 


November  1959 
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